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Role of Social Media of Society Self Network

Dr.Vijay.R.Bagde
H.B.T Art's & Commerce College
New Subhdar, Nagpur.

Abstract:

Social media may be simply defined as highly interactive mobile and web-based platforms through
which individuals share, discuss, and modify user-generated content as part of a collaborative
process of content creation. Social media communication is as essential part of life. The use of
technology can be a great help to people in communication, reducing the time it takes. Social
media to connect new relationships in person. The general public, social media is not just restricted
to sites like Facebook and Twitter. Social media, in fact, encompasses all the web services that
facilitate creation, sharing and exchange of user-generated content. Social media is the collective
of online communication channels dedicated to community based input, interaction, content
sharing and collaboration. Websites and applications dedicated to forums, microblogs, social
networking, social bookmarking, social curtain and wikis. The negative and positive effects of
social media on communication. In the process of networked self, the self presentation become
an ever-evolving cycle through which individual identity is presented, compared, adjusted and
defended against the constellation of social, economic, cultural or political realities.

Social Media analytics as the Internet has created new channels & Economics opportunities for
companies to reach customers, advertise product & transact business. In this well established
business models companies fully control their own web-based reputation via the content
appearing on their websites. The three key capabilities of social media analytics is capture.
Conversations quickly, map content. Effectually, capitalize or Engagements, retailers can use
social media analytics to highlight & nature the communication efforts behalf of the brand, while
providing relevant timely information and calls to action that can be measured efficiently.
Opportunity of social media in marketing on social monetization, social ubiquity, location base
applications, social gaming etc.

Keywords: Social media, Social networking;
Communication, Relationships, Online
Marketing, CRM.

Introduction:

Social media and social networking seems to
play an imperative part of peoples lives around
the world. Social networking on social media
websites involves the use of the internet to
connect users with their friends, family and

acquaintances. Social media websites are not
necessarily about meeting new people online,
although this does happen. Instead, they are
primarily about connecting with friends, family
and acquaintances you already have in real life.
The human civilization has lived with a range
of technologies that they invented to make their
life more comfortable. There are some who
debate whether it is improving or crippling
communication skills.
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Social media sites are Facebook, Twitter,
Instagram and Linked. In these sites allow you
to share photos, videos and information,
organize events, chat, and play online games.
Often each of your friends Facebook or Twitter
will be connected to each other. Just like in real
life, the connections between people are not just
one on one, but a network of connections. Social
media has had one of the most substantial
impacts on how people communicate within the
past decade. Social media is a rising trends in
the world today. Communication skills are
exemplified by use of social media networking.
Social media networking allows for a
communication outlet. Social media is being
utilized by students, parents, businesses, and
religious organizations.

Social networks like Facebook and Twitter have
always encouraged their subscribers to come up
with an online person. The internet has a greater
impact on people today than ever before. It has
been a continual source of news, entertainment,
and education for user around the world. They
then build a personal network of friends that
connects to an open worldwide community.
There are other social sites like YouTube that give
users a platform to upload and share videos.
YouTube has been a great platform for musicians
and film producers as their fans can easily access
their music videos. Social media has lessened
the use verbal communication and increased the
use of online messaging. People now a days can
have phone conversations over their computer.
Social media is becoming an integral part of life
online as social websites and application
proliferate. Most traditional online media
include social components, such as comment
fields for users. In business, social media is used
to market products, promote brands, connect to
current customers and foster new business.
Social media also allow individuals, companies,
organization, governments, and
parliamentarians to interact with large numbers
of people. The negative and positive impacts on
communication through social media. Social

media and networking strengthens and weakens
communication.

Objective of the study:-

1. To Analysis the overview of Social media &
Networking.

2. To study the growth of social media.
3. To study the Marketing media.

4. To study important of Positive & Negative
effect.

Research Methodology:-

To study combined both Historical & qualitative
researches designs. The study is based on
secondary data. Secondary data had been
collected from various books & journals. The
study covers the thought and writing of various
authors in the stream of Industry, Trading,
academician and research primary source
documents included website, Internet,
prospectus, colleges magazines, newspaper
clipping. The Journals & books have been
referred were described in the bibliography.

Communication and Relationships:

Social media and networking sites have changed
the way we communicate with each other. On
one hand, social media has expanded a person's
reach and enabled faster and cheaper
communication; on the other hand, these same
channels of communication are killing "real"
communication between people. Many people
using these networking sites to look for faster
ways of conveying their message. Micro
blogging sites like twitter have restricted number
of characters that can be posted in the status.
Now a general trend that is observed is the way
people just cannot seem to express their thoughts
or expressions in the form of complete sentences.
Thus affecting the language skills in various
people, especially children.

The networking apps started appearing on
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mobile phones, the time one would spend on
social media has also gone up with people
checking their accounts frequently. The social
media in combination with the mobile
technology has made the communications and
relationships also virtual. Phenomenon of over
communication with people online and on
networking sites. The ease with which we can
connect with everyone online can give us a false
sense of intimacy of the true relationship with
those people.

Psychological Aspects:

Now bringing out the self confidence effect of
social media apparently, In fact extensive
research has shown positive connections
between Facebook and Self confidence. This may
stem from the way people use Facebook to look
important, look special, gain attention, status
and self-esteem, thus presenting an unrealistic
portrait of themselves. All individuals who are
dependent on the social media are so because
they receive some sort of self gratification, which
soon becomes addictive.

Frequent networking on sites like Facebook
could also generate negative feelings like
inadequacy, envy, jealousy or even aggressive
behavior due to constant comparison with their
won colleagues friends or peers who always to
be better off. Facebook is flooded with photos
of people looking very happy with life, women,
who are slim and know they look good, post
pictures of themselves in stunning outfits. All
these facts are bound to have some kind of
psychological impact on other who feel that they
are inadequate in some manner.

Social media empowering rural women:

Empowerment of women in a knowledge based
society like India involves enhancing their ability
and skill development to gain insight into the
issues pertaining to them, provide them
opportunity to overcome social and institutional
barriers and strengthening their participation in

the economic and political activities so as to
being about overall improvement in their quality
of life.

Women face enormous challenges while using
social media for their overall empowerment.
Using and benefiting from social media requires
a certain degree of education, affordable access
to the technology and financial independence
to create an enabling environment. Local
languages continues to be a major barrier in
women's use of social media for economic
empowerment. Social media more meaningful
and purposeful especially for rural women,
relevant information and tools need to be
provided to address women's needs and
demands. The more social a network becomes,
the bigger the group of friends, followers and
contacts.

Social media can be best suited as a tool for
women's economic empowerment should be
developed. Government should create enabling
environment especially for women folk on the
use of social medias a tool for their overall
empowerment. It needs to be realized that
information and communication technologies by
itself cannot answer all the problems facing
women's development and empowerment.

Social Media Marketing Communication:

Social networks can be used as great tools for
people who typically share a common interest
or activity. They provide a variety of ways for
users to interact with each other. And every
person, who wants to join a social networking
site he must create his own profile. This profile
describes his interests, his need and his wishes.
Through the person's profile we can know his
friends who have similar interests by searching
the network, or inviting others to join. These
networks offer a unique opportunity for highly
targeted marketing. The use of social network
can make a contribution to the success of the
company. The internet-based applications have
the advantage that they are actively working
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with the customers and an get feedback directly
from there. In recent years, many companies
used customer relationship management (CRM)
solutions to manage their customers, contacts,
interactions and communication processes. Used
systems ranged from traditional CRM software
to Web 2.0 based CRM also known as social
CRM. So it is useful for CRM to use these tools
such as activities in the channels and social
network. From the request and aim of the CRM,
applications are derived according to the
requirements of social software. These
requirements must provide the added value to
the consumer and to the user and also provide
new uses. The combination of social networks
and CRM provides an enormous opportunity to
enrich customer interactions and give businesses
a way to manage and measure how they use
social networking a "disruptive influence" on the
CRM market, challenging companies to innovate
and adjust. There are, however, some basic
strategies that can help organizations for better
leverage of the social networks as a part of their
overall customer management strategy.

Social media Customer relationship Marketing
(CRM):

Social media touches nearly every facet of our
personal and business lives. In business, it is not
just for marketing and public relation
department. Social media customer relationship
marketing can be a very powerful business tool,
creates a venue for communication, marketing
and networking. Through social media sites, you
can follow conversations about your brand for
real-time market data and feedback.

From the customers' perspective, social media
makes it easy to tell a company and everyone
else about their experiences with that company-
whether those experiences are good or bad. The
business can also respond very quickly to both
positive and negative feedback, attend to
customer problems and maintain, regain or
rebuild customer confidence

Customers can use social networking sites to
offer ideas for future products or tweaks to
current ones.

Social media the self to society:

Though this is true that the politics of technology
divides the society between the privileged few
and the excluded majority, the most unique
character of social media ‘networked effect' can
contribute for the creation of a new social order
the denies the rule of ultimate power structure.
In the process of networked self, the self
presentation become an ever-evolving cycle
through which individual identity is presented,
compared, adjusted, and defended against the
constellation of social, economic, cultural or
political realities.

The Three Key Capabilities of Social Media
Analytics.

Retails marketers are empowered to perform
continuous market research that uncovers
consumers insight & implicit market
opportunities. Customers touches including
customer service brand marketing public
relations & media relations following are key
insights from social media analytics.

1. Capture Conversation Quickly:

Social media analytics empower retailers with
an easily warning system to identify influence
(good or bad) on the brand. Its corporate
reputation and organization, social media
analytics can help retailers quantity interaction
among traditional media, campaigns & social
media activity. By analyzing online social media
sources, marketer can understand how to
research consumer through improved
behavoured targeting media buying & planning.

2. Map content Effectively:

The relationship of the retailers & customers
mirror a case & effect mantra. To provide on
optimal experience retailers must facilities the




ISSN 2231-1629

Knewiedge!
escraence

appropriate channels for customers to share
these feedback- listen to that feedback &
implement accordingly, customer will share
positive feedback when they are satisfied.

3. Capitalize on Engagements:

The conversation happening in the social sphere
are like untrusted focus groups occurring in a
natural, uncontrolled environment. Being able
to capitalize on there insights is a direct win for
retail marketing.

Retailers can use social media analytics to
highlight & nature the communication efforts on
behalf of the brand, while providing relevant
timely information & calls to action that can be
measured efficiently.

Opportunity for Social Media in Marketing

Online consumers that connect with Retail
Brands via social media

1. Online shoppers wing social media (69% of
all onlines shoppers)

2. Online shopper that internet with computer.
in social Media (20%)..

3. Online shopper that internet with computer
or more retailers on social sites (11%)

1. Social Monetization:

By gaining access to social media analytics,
retailers are able to better social media ROI &
then tie expenses directly to social media.

2. Social Ubiquity:

As the mobile phone become ubiquitous so will
social media. This time between social media &
mobile are already blurring as one of the top uses
of mobile devices by consumers is for social
media.

3. Location-Based Application:

Several Retail marketers are using shop kick to
reward customers for simply walking in the store
by earning points including best by American
Eagle, Macy's, sport Authority. Create & bairrel
& simon malls.

4. Social Gambing:

The Gambing environment is making way for
technologies that bring the traditional brick &
mortar shopping experience online. Apparel &
glossary specially retailer wet seal recently
launched the shop with the application from
sash Inc. a technology, platform that design to
enable shoppers to easily & quickly get opinion
from friend & family on potential purchase
while shopping on lines

Social Media Growth:-

1) Global Active internet users now totals 3.175
Billion, that's nearly half of the world's
population (7.357 Billion).

2) As for Social Media, there are over 2.206
Billion active users, a global penetration of
30%.

3) There are 3.734 Billion unique mobile users
as of this quarter, accounting for a 51%
worldwide penetration.

4) 1.925 Billion users utilize their mobiles for
social media platforms.
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5) Social Media users have risen by 176 million
in the last year.

6) 365 Million active mobile social users have
added over the same time span, an
incredible total growth of 541 Million.

7) Facebook adds half million new users every
day; 6 new profiles every second. An ever-
expanding market worth tapping into,

8) Mobile users constitute half of the world's
population, and 2 million smart phones are
sold worldwide every single day.

9) 12 new active mobile social users are added
every second, that's 1 million per day.

10) WhatsApp has gained 300 million new user.

Positive and Negative effects of Social media on
society:

A) Positive Effects:

1. Social networks helps the businesses in a
variety of ways. Traditional marketing mediums
such as the radio, TV commercial and print ads
are completely obsolete now and demand for
thousands of dollars. However, with social
media the businesses can connect with their
targeted customers for free, the only cost is
energy and time. Through Facebook, Twitter,
LinkedIn or any other social site you can lower
your marketing cost to a significant level.

2. The increasing popularity of social sites like
Twitter, Facebook and LinkedIn, social networks
has gained attention as the most viable
communication choice for the bloggers, article
writers and content creators.

3. These social networking sites have opened the
opportunity for all the writers and bloggers to
connect with their tech savvy clients to share
your expertise and articles. Your audience will
further share your articles, blog or expertise in
the social circle which further enhance your
networks of the followers

4. Social networks have removed all the
communication and interaction barriers, and
now one can communicate his/her perception
and thoughts over a variety of topic, students
and experts are able to share and communicate
with like-minded people and can ask for the
input and opinion on a particular topic.

B) Negative Effects:

1. One of the negative effect of social media or
network is it leads to addiction. Spending
countless hours on the social sites can divert the
focus and attention from a particular task. It
lowers the motivational level of the people,
especially of the teenagers and students. They
mainly rely on technology and the internet
instead of learning the practical knowledge and
expertise of the everyday life.

2. Kids can be greatly affected by these social
networking sites if they are allowed to use them.
The reason is that sometimes people share
photos on social media the contains violence and
sex, which can damage the behavior of kids and
teenagers. It put the negative impact on overall
society as these kids and teenagers involve
themselves in crime related activities.

3. Another negative effects of the social media is
that the user shares too much information which
may pose threats to them. Even with the tight
security settings your personal information may
leak on the social sites.

Conclusion:-

The social networking is very good
improvement for communication in the world.
While the people are growing the registrations
on the social networks the information is
growing. However it means the privacy of your
life is getting smaller and everybody can research
after you for all your private information. People
are losing identity and their life is too much
concentrating to use this. People can easily get
addicted on these social networking sites. People
should start to use Facebook or other social

210 —
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networking sites only for necessary
conversations and for finding information. Users
should see the limit of using their accounts. The
Initial E-commerce phase of the Internet in the
late 1990's gave rise to new set of analytics to
better understand consumer preferences &
hence create targeted marketing campaigns
similarly, the advent of social media is giving
rise to huge, opportunities for innovative
analytics needed to understand emerging trends
and themes in the rapidly expanding social
media analytics creator even greater challenges
than the first wave of internet marketing- in
particular the needs to characterize authority &
sentiment relating to a specific topics in a
network of bloggers gives rise to a number of
interesting problems in machine learning and
the demand for this technology is ramping up
quickly as more & more marketing organization
formulate news strategies that cannot & executed
without such capabilities.
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New Trends in Retail Marketing : Emerging Issues

& Trends
|

Dr.Suresh A. Bhagwat
PWS College, Nagpur, MS

ABSTRACT

Over the last two decades, rising internet and mobile phone penetration has changed the way
we communicate and do business. E-retailing is relatively a novel concept. It is, at present, heavily
leaning on the internet and mobile phone revolution to fundamentally alter the way businesses
reach their customers. Today retail marketers focus on engaging the customers by offering them
value and a customer experience which is innovative and customized. Consumers today are
becoming digitally conscious and marketers are leveraging this opportunity to position their
brands in a clutter breaking manner and gain competitive edge. Retail Marketing is the systematic
approach of selling goods / services that satisfy specific needs of customers, adopted by every
business and not for-profit agency and group with a message. A highly competitive environment,
knowledgeable consumers and fast pace of technology are keeping business enterprises on their
toes. This paper focuses on the emerging trends and issues related to the retail marketing.

Keywords: - retail marketing, customers, trends
& issues.

Introduction :

India’s economy has undergone a substantial
transformation since it’s independence in 1947.
Agriculture now accounts for only one-fifth of
the gross domestic product (GDP), down from
59 percent in 1950, and a wide range of modern
industries and support services now exist.

Starting in 1992, India began to implement trade
liberalization measures. The economy has
grown—the GDP growth rate ranged between 6
and 8 percent annually over the period 1992-2010
and considerable progress has been made in
loosening government regulations, particularly
restrictions on private businesses

Currently, India is one of the fastest growing
economies in the world and By 2030, India
would be one of the Top 5 economies in terms
of GDP

The Indian retail market is estimated at US$ 470

Bn in 2011, accounting for ~35% of GDP and is
expected to grow to US$ 675 Bn by 2016, @ CAGR
of 7.5%

The organized retail market is estimated at US$
26 Bn and accounts for ~6% of the overall retail
market for 2011. The organized retail market is
projected to grow to US$ 84 Bn by 2016, @CAGR
of 26%

Retailing in the new millennium stands as an
exciting, complex and critical sector of business
in most developed as well as emerging
economies. Today, the retailing industry is being
buffeted by a number of forces simultaneously,
e.g., increasing competition within and across
retailing formats, the growth of online retailing,
the advent of radio frequency identification
technology, the explosion in customer-level data
availability, the global expansion of major retail
chains like Wal-Mart, Big Bazaar & METRO
Group and so on. Making sense of it all is not
easy but of vital importance to retailing
practitioners, analysts and policymakers. With
crisp and insightful contributions from many of

w120 —




ISSN 2231-1629

Knewiedge!
escraence

the world's leading experts in retailing, Retailing
in the 21st Century offers in a compendium of
state-of-the-art, cutting-edge knowledge to
guide successful retailing in the new
millennium.

Meaning Of Retail & Retailing

Retail is the sale of goods & services from
individuals or businesses to the end-user of the
products and services. Retailers play an
important role in an integrated system called the
supply chain. A retailer purchases goods or
products in large quantities from manufacturers
directly or through a wholesale, and then sells
smaller quantities to the consumer for a profit.
Retailing can be done in either fixed locations
like stores or markets, door-to-door, specialty
stores & by delivery. Retail is a simple concept:
buy or make goods, place them on a shelf and
sell them at a profit. However, competition for
customers and the expenses involved in running
a store ultimately pose

Challenges in the retail industry

Both large and small retailers face obstacles,
whether it's maintaining a viable price point or
keeping customers interested in what you sell.

Retailing, on the other hand includes
subordinated services, such as delivery. In
simple words it is the sale of goods or
commodities in small quantities directly to
consumers. Retailing is all about understanding
the needs of the customer and moulding and
packaging the product as per their requirements
With the help of retailing the marketers are able
to understand the connections between the
lifestyle and expenditure characteristics of
customers, their preference to purchase one
product or brand over another, and this helps in
understanding competition prevailing in the
market.

Key Issues

It is truly said by William James that retailing is

like to be in the jungle where we have to think
for our survival to be the fittest. A good retailer
would combine the personalized care of the local
grocer with the state-of-the-art CRM and other
tools of retail to retain his customer base and to
survive and flourish in an ever emerging retail
scenario.

However, there are a few challenges that retailers
across the country have to face. With the markets
here being mainly fragmented and unorganized,
retailers across the country face the following
challenges:-

1.Heavy investment

It is very important for the retailers to focus on
heavy investment to meet their infrastructure
needs as well as appointment of well-trained
middle management level professionals for the
smooth functioning of the trade in the market.

2. Supply Chain Management

Now a days, the market scenario is changing
with a rapid speed which results in the constant
changes in consumer taste & preferences,
logistical challenges and evolution of new retail
formats from time to time. Retailers need to
implement various strategies to improve their
business processes, such as logistics, innovation,
distribution, fashion, marketing and
management to keep in pace with changing
market trends and to reach the levels of quality
and service as per the expectations of the
consumers.

3. Frauds in Retail

However, with rapid growth in the retail sector,
the associated perils and issues are also coming
to the forefront. The shrinkage or fraud in retail
is a key issue that is becoming a cause of concern
for Indian retailers. Shrinkage is the "loss in
inventory on account of a combination of
employee theft, shoplifting, vendor fraud and
administrative error."




ISSN 2231-1629

Knoewledge!
esercence

4. Infrastructure and Logistics

Retailing and logistics are concerned with
product availability from the manufacturers and
sometimes the retailers have to bear huge losses
due to lack of proper infrastructure and
distribution process. Good infrastructure and
efficient distribution channel is the need of the
hour to boost the retail business. It is required
to concentrate in providing better transportation
systems, warehousing facilities and timely
distribution of products.

5. Merchandise:

The primary goal of the most retailers is to sell
the right kind of merchandise and nothing is
more central to the strategic thrust of the
retailing firm. Merchandising consists of
activities involved in acquiring particular goods
and services and making them available at a
place, time and quantity that enable the retailer
to reach its goals. Merchandising is perhaps, the
most important function for any retail
organization, as it decides what finally goes on
shelf of the store.

6. Change or perish

Change or perish is the writing on the wall. Some
of the largest names in retail, with stores all over
the country have disappeared from the retail
map and some of the retailers are struggling to
come to terms with the change so that they can
meet the expectations of customers. New players
are emerging, who seem to know which way the
wind is blowing. They will also be voted out by
the customer, if they do not change with the
times and constantly keep satisfying the ever
increasing and ever changing needs of the
customer.

7. Pricing

Pricing is a crucial strategic variable due to its
direct relationship with a firm's goal and its
interaction with other retailing elements. The
importance of pricing decisions is growing

because today's customers are looking for good
value when they buy merchandise and services.
Price is the easiest and quickest variable to
change.

8. Target audience

"Consumer the prime mover" "Consumer Pull",
however, seems to be the most important driving
factor behind the sustenance of the industry. The
purchasing power of the customers has
increased to a great extent, with the influencing
the retail industry to a great extent, a variety of
other factors also seem to fuel the retailing boom.

9. Scale of operations

Scale of operations includes all the supply chain
activities, which are carried out in the business.
Itis one of the challenges that the Indian retailers

are facing. The cost of business operations is very
high.

10. FDI in retail

FDI would have a positive effect on the economy
in the long run. It would lead to greater efficiency
and improvement in standard of living and
ultimately benefit the consumer both price and
selection wise, due to the introduction of
technology and know-how of foreign player in
the market. Today, consumers are very choosy
when it comes to buying of a brand of a product
which is offered to them. Companies need to be
up-to-date with latest trends and techniques in
order to be able to compete with others in the
market.

Auditing

Auditing is another problem that the retail
industry faces on a regular basis. Retail
businesses are regularly engaged in competition
with one another, and this competition creates
price wars, forcing a need to keep tight control
over inventory and other important data. The
company notes that existing auditing systems
may be outdated and provide inadequate audits
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needed to stay competitive.
Technology

Keeping up with the pace of modern technology
is one of the major problem the retail industry is
facing. For instance, retail point of sale
technology often uses computer systems that are
several years behind the computer industry as a
whole. The inability of retail industry technology
to keep up with initiatives such as mobile digital
coupons is a problem that the industry regularly
faces.

Employee Turnover

Lack of worker continuity, or employee turnover,
is one of the major problems faced by the retail
industry. Employees coming in and out of your
business as if it were a revolving door only
creates problems for human resource
professionals who must constantly find and train
new staff, which can eat up valuable time and
resources.

Economic Challenges

Another area of challenge for the retail industry
is the economic uncertainty it faces moving
forward. The retail industry as a whole is largely
dependent upon the economic well being of the
nation. As the nation prospers and people have
more money to spend, the retail industry
generally flourishes. However, in more difficult
economic times, the retail industry is often faced
with potential shrinkage. Columbus IT also
indicates that the future uncertainty of global
economic markets makes economic planning
difficult in the retail world.

Trends in Retail Marketing
1. Customer redefining values

Value is no longer only about price — it is very
clearly Price plus.

Retailers are training their staff to be experts in
whatever field they're in so that they can attract

customers also with the help of one or two
attributes for taking the consumption decision
e.g.just the size of the LCD panel for the TV, just
the capacity of the refrigerator, just the fiber
composition of the garment and the confidence
in the retailer / brand etc.

Consumers will optimize their purchases largely
on simple attributes of price and convenience
(time efficiency) in order to release more
resources (money, time, mental involvement) for
the aspiration / lifestyle based consumption
categories.

2. Retailers are letting customers make
decisions for them

With the increased purchasing power and the
rise in number of double income families and
demanding customers, due to change in life style
and paucity of time, customers are increasingly
looking for convenience. To letting the costumers
taking their own decisions, the store retailers are
providing a wide product range, quality and
value for money, apart from creating a
memorable shopping experience.

3. Mobile commerce

Consumers are being given the opportunity
through their mobile phones of shopping,
checking order status, signing up for text alerts
and other interactive functions. The retailer’s are
using mobile store which carries links to the
retailer’s social networking pages on sites such
as Facebook, MySpace, Home shop 18 Twitter,
You Tube and Flickr.

4. Mobile marketing

Consumers opt in to a retailer’s mobile
marketing program by giving it both mobile
phone number and explicit consent to be
contacted with promotional offers. The retailer
thus builds a database of customers with whom
it has authority to conduct real-time
communications. The communication itself often
takes the form of text messages alerting the
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customer to new products, special deals and
other promotional offers. The messages can also
contain coupons that are embedded with a code
that is entered into the retailer’s point-of-sale
(POS) system at the checkout.

5. Popup shops.

A pop-up shop is a short term retail space that
appears seemingly out of nowhere, quickly
drawing in customers, and then disappears
when the optimal selling season is over. While
you'll see large retailers such as Target, Saks and
Macy's incorporating pop-ups in their main
retail space to briefly promote trendy events,
pop-ups shops are a great way for artists and
crafters to have a retail presence during major
selling periods during the year.

These are temporary stores set up by retailers
either in unconventional locations (e.g. churches
or university campuses), or in vacant
conventional retail space. They are used by
retailers to introduce themselves into new
markets where they have not yet established a
real estate presence.

6. Corporate responsibility.

“Think Green, Go Green” is the main motive in
the mind of the retailers which brings the issue
of green and sustainable retailing closely
associated with the broader topic of corporate
responsibility, which involves community
involvement, charitable giving, fair trade and
good working conditions for employees.

In many of the countries, social responsibility is
now high on the list of shopper purchasing
criteria. The best retailers believe they can no
longer afford to appeal to material self-
gratification alone.

7. Customization

Retail chains are making a greater effort to tailor
merchandise assortments to local markets.
However, the customization trend runs much

further than that.

For example, US drug store retailer CVS offers
customizable gift cards whereby visitors to its
website are able to create virtual gift cards with
a personalized look and feel, incorporating
customer-selected colors, fonts and greetings.
After selecting the dollar amount of the gift card
shoppers can also specify the date, time and
destination of email delivery.

The virtual gift card can be printed by the
recipient and brought to the store for
redemption.

8. Advancing technology ahead of the point-
of-sale.

Technology went mainstream at the till a long
time ago but now mobile handheld devices are
being used in a variety of ways to speed the
checkout process and improve the efficiency and
enjoyment of the shopping experience. For
example, portable terminals are now being used
by some retailers that enable customers to scan
items before they reach the checkout, where they
simply need to pay.

These technological tools, like corporate
responsibility, add to a retailer’s cache and
represent a genuine marketing advantage.

9. Social media

Retailers are increasingly using social media
networks such as Twitter and Facebook as
market research and marketing channels. The
sites provide an opportunity for retailers to form
and interact with communities of consumers,
and to direct them to virtual or physical space
such as other websites or physical stores. 10.
Using vacant shop windows as advertising signs.
This is the classic case of making a silk purse
out of a sow’s ear: use the increasing number of
vacant shop windows in shopping centres to
promote retailers and retailers” products. This
can often be hi-tech; involving the use of digital
displays, and draw the shopper’s attention to
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specific merchandise or promotions in a nearby
store.

11. Discounting and giveaways.

Surprise, they are still here despite massive
inventory reductions that have created so-called
“zombie stores” (stores that have large areas of
vacant space and half-empty shelves). Don't
expect the promotional marketing tool to be put
down anytime soon.

Conclusion :

Over the last two decades, rising internet and
mobile phone penetration has changed the way
we communicate and do business. E-commerce
is relatively a novel concept. It is, at present,
heavily leaning on the internet and mobile phone
revolution to fundamentally alter the way
businesses reach their customers. To conclude,
retailing is a technology — intensive industry
where successful retailers today work closely
with their renders to predict consumer demand,
shorter leads times, reduce inventory holding
and thereby save cost.

So, to compete successfully in the 21st century,
firms need to meet the challenges of a rapidly
globalizing, highly competitive and
technologically complex environment. These
challenges become yet more daunting with the
accelerating pace of change and increasingly
volatile and turbulent nature of markets. And it
is important for the retailers to cope with this
changing scenario for better survival.
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Abstract

Itis important to distinguish the difference between leadership and management, both of which
are considered necessary. They are not the same thing. But they are necessarily linked, and
complementary ...the essence of the argument seems to be that managers are oriented towards
stability and leaders are oriented towards innovation; managers get people to do things more
efficiently, where as leaders get people to agree about what things should be done.1

There is an important aspect to the debate surrounding the differences between leadership and
management and it is raised by Zaleznik (1977) in his seminal article and by Bennis & Nanus
(1985) amongst others. He questions if perhaps too many studies have been at small group level
and so theory has focused more so on management issues. It does appear that there are clear
distinctions between the two dimensions, with leadership being seen as outward looking and
inspirational in driving for change. Good leaders motivate people by making the vision relevant
to the particular group, supporting the employee with coaching, feedback, role-modelling and
by recognizing and rewarding success. This is no less important for a team leader and supervisor

as it is for a senior manager.

Introduction

There is a need for both functions and indeed,
leaders can become managers and vice versa by
virtue of their approach and behavior. The
literature would appear to support the view that
managers can become leaders by providing
vision, direction, strategy and inspiration to the
organization and reinforcing the vision and
inherent values adopted. Strategic leadership is
about giving purpose, meaning and guidance to
organizations whereas supervisory leadership
is concerned with guidance, support and
corrective feedback on a day-to-day basis using
task or people-oriented behaviors as
appropriate.2

For a quick review, the definition of leadership
is a process whereby an individual influences a
group of individuals to achieve a common goal.
Breaking this down even more, while there are
a variety of leadership definitions out there,
there are specific components that are central to
the majority of these definitions. Leadership:

# Is a process
# Involves influence

# Occurs in a group context (you need to have at
least on constituent)

# Involves goal attainment No matter how you
operationalize leadership, these components

218 ——




ISSN 2231-1629

Knewiedge!
escraence

play some small role in the definition or theory
utilized

For most, the definition of management is seen
quite differently. This doesn't mean that an
individual can't hold both management and
leadership responsibilities simultaneously, but
management is considered a term separate from
leadership. The definition of management is to
exercise executive, administrative, and
supervisory direction of a group or organization.
Leadership and management share many
similarities. Both leadership and management
involve influence, working with people, and
working with effective goal management.
However, the fields of leadership and
management can also be considered very
different. According to John Kotter, leadership
can be considered an age-old concept that has
been around for centuries, while management
is a concept developed in the last 100 years, in
part from the rise of the industrial revolution.
Many other scholars share Kotter's viewpoint in
differentiating between management and
leadership:

Bennis and Nanus define management as
accomplishing activities and mastering routines;
to lead means to influence others and create
visions for change.

Rost asserts that leadership is a multidirectional
influence relationship; management is a
unidirectional authority relationship.

Zaleznik argues that management and
leadership require different types of people

Still there is an overlap between the two fields;
when managers are involved in influencing a
group of employees to meets its goals, they are
operating under leadership. In addition, when
leaders are involved in aspects such as planning,
organizing, staffing or controlling, they are
operating within management.

Difference in the activities of Leaders and
Managers.

The core activities of a manager and leader are
simply different. The difference is one of focus,
one outwardly focused, the other internally.3

Leadership is different from management, but
if either is missing, success in today's competitive
environment will be elusive. leadership is one
of the most observed and least understood
phenomena on earth.4

Typically the distinction between leadership and
management will be described as follows:

Leadership

Leadership is an influence relationship among
leaders and followers who intend real changes
that reflect their shared purpose.” 5

Management

Attainment of organizational goals in an
effective and efficient manner through planning,
organizing, staffing, directing and controlling
organizational resource."6

So how does one distinguish between leadership
and management? In table 1 below you will see
a direct comparison between leadership and
management activities. An individual can be a
great leader, a great manager, or both, but each
area requires the mastery of slightly different
skills and competencies.

Management Produces Order & Consistency

Management Produces Order &
Consistency

Leadership Produces Change &
Movement

¢ Planning and Budgeting
* Establishing agendas

* Setting timetables

* Allocating resources

* Organizing and Staffing
* Provide structure

* Making job placements
¢ Establishing rules and

* Establishing Direction

¢ Creating a vision

¢ Clarifying the big picture

® Setting strategies

¢ Aligning People

¢ Communicating goals

* Seeking commitment

¢ Building teams and coalitions

procedures
¢ Controlling and Problem * Motivating and Inspiring
Solving ¢ Inspiring and energize

¢ Developing incentives
* Generating creative solutions
* Taking corrective action

Figure 1.7

¢ Empowering subordinates
¢ Satisfying unmet needs
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With the mastery of each of these skills and
behaviors, one can successfully navigate the
fields of both management and leadership. It is
usually just as simple as knowing what context
is most appropriate to the situation and applying
oneself in a leadership or management capacity.

Management is about the control process, which
ensures that lapses in performance are spotted
and corrected through feedback. Managerial
processes therefore must be as close as possible
to fail-safe and risk-free. The leadership
contribution is to motivate, inspire and energize
people by satisfying basic human needs for
achievement, a sense of belonging, recognition,
self-esteem, control over one's own life and an
ability to live up to one's ideals.

Good leaders motivate people by making the
vision relevant to the particular group,
supporting the employee with coaching,
feedback, role-modeling and by recognizing and
rewarding success. This is no less important for
a team leader and supervisor as it is for a senior
manager.

The 5 different levels of leadership and
implication for organizational practice8

1. Position: (Rights) People follow because they
have to. You influence will not extend beyond
the lines of your job description. The longer you
stay here the higher the turnover and the lower
the morale (at all levels of the organization
including staff, volunteer and board members)

2. Permission (Relationships) People follow
because they want to. People will follow you
beyond your stated authority. This level allows
work to be fun. Caution: staying too long on this
level without rising will cause highly motivated
people to become restless.

3. Production (Results) People follow because
of what you have done for the organization. This
is where success is sensed by most people. They
like you and what you are doing. Problems are
fixed with very little effort because of
momentum.

4. Personnel Development (Reproduction)
This is where long range growth occurs. Your

commitment to developing leaders will ensure
ongoing growth to the organization and to
people. Do whatever you can to achieve and stay
on this level.

5. Personhood (Respect) People follow because
of who you are and what you represent. This
step is reserved for leaders who have spent years
growing people and organizations. Few make it
to this level. Those who do are bigger than life.
This is the highest form of leadership. Effective
leadership is about focusing your energies on
the needs where you can make the biggest
difference based on your available resources.
This is not easy for non-profits. Born in the

struggle to address human needs, and driven by
the passion to make a difference to human lives,
we want to do as much as we can. In the pioneer
stage of our work we tend to want to help
everyone. But this is only a stage and should be
recognized as that. It is important that out of the
focus on quantity is born the need to focus on
quality, on where the biggest impact can be made
after your pioneer period of experimentation.
Precisely because leadership is about struggle it
is also a calling and must be practiced with
dignity. It is about inspiring (not only
motivating) others to act. The word inspiration
derives from the word spirit. Leaders always try
to get in touch with their inner spirit. You can
only inspire if you get in touch with your own
spirit and stay in touch with it. Not many people
in society are fit for organizational leadership.
My estimation is that only between 15%-20% of
people are fit to occupy positions of
organizational leadership.

Management is also the process by which certain
predetermined objectives are achieved through
the effective utilization of resources. This is how
Peter Drucker puts it A manager, in the first
place, sets objectives. He determines what the
objectives should be. He determines what the
goals in each area of objectives would be. He
decides what has to be done to reach these
objectives. He makes the objectives effective by
communicating them to the people whose
performance is needed to attain them. Secondly,
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amanager organizes. He analyses the activities,
decisions and relations needed. He classifies the
work. He divides it into manageable activities.
He further divides the activities into manageable
jobs. He groups these units and jobs into an
organization structure. He selects people for the
management of these units and for the jobs to
be done. Next a manager motivates and
communicates. He makes a team out of people
that are responsible for various jobs. He does this
through the practices with which he manages.
He does it in his own relation to the men he
manages. He does it through incentives and
rewards for successful work. He does it through
his promotion policy. And he does it through
constant communication, both from the manager
to his subordinate, and from the subordinate to
the manager. The fourth basic element in the
work of the manager is the job of measurement.
The manager establishes measuring
yardsticks...He sees to it that each man in the
organization has measurements available to him
which are focused on the performance of the
whole organization and which at the same time
focus on the work of the individual and help him
do it. He analyses performance, appraises it and
interprets it. And again, as in every area of his
work, he communicates both the meaning of the
measurements and their findings to his
subordinates as well as to his superiors. Finally,
a manager develops people. Through the way
he manages he makes it easy or difficult for them
to develop themselves. He directs people or he
misdirects them. He brings out what is in them
or he stifles them. He strengthens their integrity
or he corrupts them. He trains them to stand
upright or he deforms them. Every manager does
these things when he manages - whether he
knows it or not. He may do them well, or he
may do them wretchedly. But he always does
them."

Conclusion:

It seems clear that an organization needs both
good management and leadership and in the
case of micro organizations, the capacity to
deliver on both probably has to reside in one
person. In summary, to be successful, an

organization needs both great leadership and
management, whether this comes from one
person (as in a very small organization) or from
different people working as part of a team.
Without leadership and management no
organization will be able to function. It will be
like a body without a head! Leadership and
management are the driving forces behind an
organization. It is like a driver in a car. The car
cannot move without a driver. The driver guides
the car in the right direction. Sometimes the road
is bumpy and treacherous but the task of the
driver is to maintain control and direction.
Imagine a car without a driver? Obviously it will
be disastrous! But this is not all. Imagine a car
with an untrained or inexperienced driver? The
same result - disaster or absolute chaos. It is
dangerous to see management and leadership
functions as something separate. You need to
have both. These days more emphasis is put on
the leadership abilities of managers, e.g.
developing vision and mission, setting clear
objectives, mentoring and coaching others to
achieve more.
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Analysis of Financial Inclusion scheme-Pradhan

Mantri Jan-DhanYojana

"Poverty is the worst form of violence."
- Mahatma Gandhi

"If the misery of the poor be caused not by the
laws of nature, but by our institutions, great is
our sin."

- Charles Darwin
Introduction

Financial inclusion may be defined as the process
of ensuring access to financial services and
timely and adequate credit where needed by
vulnerable groups such as weaker sections and
low income groups at an affordable cost. (The
Committee on Financial Inclusion, Chairman:
Dr. C. Rangarajan). The Government of India and
the Reserve Bank of India have been making
concerted efforts to promote financial inclusion.
It is one of the important national mission of the
country. Some of the major efforts have made
by Government of India and Reserve Bank of
India in the last five decades. The major efforts
include - nationalization of banks, building up
of robust branch network of scheduled
commercial banks, co-operatives and regional
rural banks, introduction of mandated priority
sector lending targets, lead bank scheme,
formation of self-help groups,
permittingBusiness Correspondents (BC) and
Business Facilitators (BF) to be appointed by
banks to provide door step delivery of banking
services, zero balance Bank Savings and Bank
Deposits (BSBD) accounts, etc. The fundamental
objective of Financial inclusion is to reach the
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large sections of the hitherto financially excluded
Indian population.

Need of Financial Inclusion

m  Financial inclusion broadens the resource
base of the financial system by developing
a culture of savings among large segment
of rural population and plays its own role
in the process of economic development.

m It brings low income groups within the
perimeter of formal banking sector.

m |t protects financial wealth and other
resources of low income group in exigent
circumstances.

m It also mitigates the exploitation of weaker
sections and low income groups by the
usurious money lenders by facilitating easy
access to formal credit.

Pradhan Mantra JanDhanYojana

Pradhan Mantri Jan DhanYojana (Prime
Minister's People Money Scheme) is a scheme
for comprehensive financial inclusion launched
by the Prime Minister of India, Narendra Modi
on 28 August 2014. This scheme is announced
on 15 August 2014 and it is run by Department
of Financial Services, Ministry of Finance.
Underthis scheme, every Indian family will been
rolled in a bank for openinga zero balance
account. This scheme not only provides the
families of India to have an accountbutital so
offers various different profits for the poor
families. This new scheme is a step towards
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bringing economice quality in the country. The
scheme has been started with a target to provide
‘universal access to banking facilities' starting
with "Basic Banking Accounts" with overdraft
facility of Rs.5000after six months and RuPay
Debit card with inbuilt accident insurance cover
of Rs. 1 lakh and RuPayKisan Card. In next
phase, micro insurance & pension etc. may be
added.

Prime Minister views on JanDhanYojana

In as peech the Prime Minister stated that once
the father of nation removed the social
untouchability from the country. In the current
world the financial untouchability is a big
concern and it separates people. Thus a bank
account will be the first step to eradicate the
financial untouchability from the system.
Looking to the scheme from an economic point
of view the country like India comprises of a
huge population. Each of the familie sliving in
India is the part of the economic cycle. Soonce
the families have a bank account they get
connected to the vehicle of economy. Thus when
everyone will be connected the economy of the
country will runata greater pace. Thus this step
can be a source to a better economic country.

Scheme Details

Pradhan Mantri Jan-DhanYojana (PM]DY) is
National Mission for Financial Inclusion to
ensure access to financial services, namely,
Banking/ Savings & Deposit Accounts,
Remittance, Credit, Insurance, Pension in an
affordable manner.

In this scheme, an account can be opened in any
bank branch or Business Correspondent (Bank
Mitr) outlet. PMJDY accounts are being opened
with Zero balance. If the account-holder wants
a cheque book, it will be get by fulfilling
minimum balance criteria.

Under this scheme following benefits and
facilities are given:-

m  Account holders will be provided zero-
balance bank account with RuPay debit card,
in addition to accidental insurance cover of
Rs.1 lakh(to be given by 'HDFC Ergo").

m  Those who open accounts by January 26,
2015, they will be given life insurance cover
of Rs. 30,000(to be given by LIC).

m  After Six months of opening of the bank
account, holders can avail Rs.5,000 overdraft
from the bank.

m  With the introduction of new technology
introduced by National Payments
Corporation of India (NPCI), a person can
transfer funds, check balance through a
normal phone which was earlier limited
only to smart phones so far.

m  Mobile banking for the poor would be
available through National Unified USSD
Platform (NUUP) for which all banks and
mobile companies have come together.

Highlights of PMJDY Scheme

m  Interest on deposit.

m  Accidental insurance cover of Rs.1.00 lac
®  No minimum balance required.

m  Life insurance cover of Rs.30,000/-

m  Easy Transfer of money across India

m  Beneficiaries of Government Schemes will
get Direct Benefit Transfer in these accounts.

m  After satisfactory operation of the account
for 6 months, an overdraft facility will be
permitted

m  Access to Pension, insurance products.

m  Accidental Insurance Cover, RuPay Debit
Card must be used at least once in 45 days.

m  Overdraft facility upto Rs.5000/- is available
in only one account per household,
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preferably lady of the household.

Chart of Accounts opening under PMJDY scheme as on 06-01-2016:-

Bank Name RURAL | URBAN | TOTAL | NO OF AADHAAR | BALANCE IN | % OF ZERO-
RUPAY SEEDED ACCOUNTS BALANCE-
CARDS ACCOUNTS

Public Sector 8.71 6.99 15.70 13.67 7.29 23456.51 31.83

Bank

Regional 3.08 0.51 3.59 2.58 1.02 5148.79 28.59

Rural Bank

Private Banks 0.44 0.30 0.74 0.66 0.23 1203.77 40.05

Total 12.22 7.80 20.02 16.91 8.55 29809.07 31.55

(Source:-http:/lwww.pmjdy.gov.in/account)

PMJDY scheme completes 1 year of operation.
Banks have opened 20.02 crore accounts with
deposit of Rs.29809.07 crore as on 6th January,
2016. Banks have issued 16.91 crore Rupay cards
and 8.55 crore aadhaar card seeded to account.

Nearly 31.55 % accounts are zero balance. Public
Sector Banks have large share in opening
account. 13.67 crore accounts are opened by
Public Sector Banks out of 20.02 crore accounts
which are 68.28%. State wise accounts opening

under PMJDY scheme are as follow.

Chart of State wise Accounts opening under PMJDY scheme as on 06-01-2016

S.No State Name Rural Urban.  Total Dc(]:):-)::i ;in Ass:(::::r ZcArtzcl:zl::;cc Ruiu:s{‘ 'f,;‘ard
ANDAMAN &
1 | NICOBAR 37492 15108 52600 14.68 16383 20486 46883
2 | ANDHRA PRADESH 4117710 3049420 7167130 641.7 5415198 2197035 6380999
ARUNACHAL
3 | PRADESH 88597 32877 121474 23.65 12866 42274 106378
4 | ASSAM 5011035 1662771 6673806 1163.11 307450 2026433 5089771
5 | BIHAR 11687189 4853056 16540245 2227.32 2982599 5463218 13936369
6 | CHANDIGARH 43333 168415 211748 56.61 161706 34288 205230
7 | CHHATTISGARH 6096361 2964114 9060475 836.98 2402995 4072176 6838841
DADRA & NAGAR
8 | HAVELI 45058 9297 54355 14.76 33650 16482 48535
9 | DAMAN & DIU 15022 8020 23042 6.52 11746 6288 19609
10 | GOA 93340 32331 125671 44.4 84086 24097 129080
11 | GUIARAT 3972262 3452717 7424979 1174.7 2785183 2178197 6646806
12 | HARYANA 2921489 2129542 5051031 1220.24 3480221 1144523 4256823
HIMACHAL
13 | PRADESH 734812 103185 837997 230.51 624273 139183 752893
14 | JAMMU & KASHMIR 1423793 249765 1673558 346.42 111967 761332 1099373
15 | JHARKHAND 3837348 1575464 5412812 491.01 3858722 2153989 4237262
16 | KARNATAKA 5445631 3455708 8901339 1174.24 5320249 2550335 8225139
17 | KERALA 1335802 1169804 2505606 569.11 1817735 674980 2225236
18 | LAKSHADWEEP 4525 615 5140 4.1 3408 1645 4084
19 | MADHYA PRADESH 8770306 8774219 17544525 1286.78 7684784 6393388 14285538
20 | MAHARASHTRA 6357728 6723393 13081121 1643.44 8653697 4776276 11304810
21 | MANIPUR 255889 314853 570742 84.51 158567 155851 489599
22 | MEGHALAYA 184455 56740 241195 56.78 3863 71886 185241
23 | MIZORAM 57461 76695 134156 9.87 2598 61203 85295
24 | NAGALAND 87121 68342 155463 17.46 35086 64028 136779
25 | DELHI 358294 2573351 2931645 753.33 1965448 853620 2606803
26 | ORISSA 5727794 1934562 7662356 1201.36 2562612 2267434 6284800
27 | PUDUCHERRY 55455 55172 110627 21.8 78278 29813 95476
28 | PUNJAB 2785281 1862624 4647905 1366.08 3534821 949335 4327539
29 | RAJASTHAN 10197059 5572003 15769062 2401.31 8885712 4642922 13544055
30 | SIKKIM 62178 11118 73296 14.93 56082 22113 62018
31 | TAMIL NADU 4245744 3533858 7779602 941.7 2688901 2403866 7152174
32 | TELANGANA 4560051 3207085 7767136 751.13 5104989 2611561 6245960
33 | TRIPURA 461421 193770 655191 253.14 485971 118087 455737
34 | UTTAR PRADESH 18092265 11991773 30084038 4459.55 8162920 9411092 27358923
35 | UTTARAKHAND 1195585 544135 1739720 388.15 482025 447195 1492384
WEST BENGAL 11880626 5532017 17412643 3917.69 5500501 4384530 12778421
Grand Total 122245512 77957919 200203431 29809.07 85477292 63171161 169140863
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(Source:-http://www.pmjdy.gov.in/account)

World Record of PMJDY scheme in Guinness
Book

Financial Services Secretary HasmukhAdhia
said that even Guinness Book of World Records
has recognised the achievements made under
PMJDY. In its citation, the Guinness Book said:
"Most bank accounts opened in one week as part
of the Financial Inclusion Campaign is 18,096,130
and was achieved by the Department of Financial
Services, Government of India from August 23
to 29, 2014."

Criticism:-

The scheme has been criticized by many experts
that it has created unnecessary work-burden on
the public-sector banks. According to the experts,
temptations presented by the Prime Minister like
zero balance, free insurance and overdraft
facility would result in duplication. Many
individuals who already have bank accounts
may have had accounts created for themselves,
lured by the insurance covers and overdraft
facilities. The claimed overdraft facility has been
completely left upon the banks. As per the
government notice, only those people would get
the overdraft facility whose transaction record
is satisfactory as per the banks. It is quite unlikely
that many people would get this facility as the
banks would avoid potential NPAs.The claimed
accidental insurance has also proved to be anon-
existing scheme as the Rupay card holders have
got no legal paper for any such accidental
insurance.

Conclusion:-

PM]JDY is a good example of financial inclusion.
Due to this scheme, the financial untouchability

is reduced. Those who were belong to low
income group or below poverty line people will
get financial support from government agency.
Amount deposited under this scheme are turned
for investment purpose till date it was
unorganised manner. Burden of maintenance of
these accounts are not problem in this IT enabled
era.
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Impact of Usage of Plastic Money on Impulsive
Buying with Special Reference to Homemakers of

Nagpur City.
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ABSTRACT :

pattern of spending (usage) .

The study attempts to understand the impact of usage of plastic money on impulsive buying,
credit card usage pattern in Nagpur city. The goals of the study are to understand the extent of
materialism and impulsive buying among Homemakers in Nagpur city The study further
attempts to understand whether the presence of plastic money has in any way changed the

Introduction:

Impulse buying is defined as an unplanned, on
the spot purchase triggered by stimulus.
Stimulus is given through sensory marketing
and the possibility to touch the products, by clear
and visible information about special offers and
tie-ins to help the consumer remember what they
need. Itis also a Spur of the moment, unplanned
decision to by, made just before a purchase.
Research findings suggest that emotions and
feelings play a decisive role in purchasing,
triggered by seeing the product or upon
exposure to a well crafted promotional message.
Such purchase ranges from small (chocolate,
clothing, magazine) to substantially large
(jewelry, vehicle, etc) and usually (about 80 % of
the time) lead to problem such as financial
difficulties, family disapproval, or feeling of
guilt or disappointment.

Credit card/debit cards are the mode of payment
that is widely used by consumers to purchase
goods and services on credit. The growth in this
plastic money usage is parallel with the growth
in other types of consumer credits such as bank
overdrafts, personal loans, hire purchase and

others. Although credit card stimulates
consumer spending (Warwick & Mansfield,
2000) and offers flexibility to consumers, it also
has its setbacks.

The current developments of financial services
globally have increased the availability and
usage of credit, and directly increase the
indebtedness of consumers (Griffiths, 2000).
According to Soman (2001), those who use credit
cards usually will make extra purchases and also
tend to spend over their means. Consequently,
they carry large balances in their credit cards
which tend to accumulate because they usually
pay only the minimum amount required by the
banks.

As per RBI Sources, The total Credit card and
Debit card Penetration in India has touches 520
Million as on Nov 2014 out of that 20 millions
are credit card issued and 500 millions debit car
issued to Indian peoples.

The orange city, Nagpur is the commercial and
political centre in the state of Maharashtra. The
third largest and the third most populous city
in the state with a population exceeding the 20
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lacs mark; The fact that the city has a literacy
rate of 93.3% goes to show the kind of progress
that is happening here. The city is also home to
major industries like Information technology,
banking, real estate etc. It is particularly known
for the market reach it enjoys in the banking field.

Review of Literature :

1) Desai K.K. & Seenivasan S. (2011) "How Credit
Cards Payments Increase the unplanned
Purchases. The buying behavior of the customer
is analyzed while comparing purchases made
when payment is made by cash or through credit
cards. It was established that when the payment
is made by credit cards the customer indulges
himself. While purchasing on cash only goods
having high utility are given preference

2) Soman and Cheema (2002) explained that the
propensity to spend increases as a function of
the credit limit, specifically as the credit limit
increases, subjects using a credit card report a
higher likelihood of making a purchase ceteris
paribus. When a consumer once has a credit card
and with credit line available, sometimes
unnecessary spending gets unavoidable.
Unnecessary spending gets increased because
consumers have a pool of money available,
though he/she has to return that money in future.

3)Beatty and Ferrell (1998) described that
Impulse buying refers to immediate purchases
which are without any planned shopping
objective to fulfill a specific or desired level
needs. It means that they have some desired level
than they would go for shopping than in to the
store they attract by product or store keeper
behavior t han them make impulse buying at that
time.

4)Block and Morwitz (1999) enunciated the
definition of impulse purchase as consumer
buying an item with little or no deliberation after
the result of a sudden, powerful urge. Kacen and
Lee (2002) stated that impulsive behaviour are
more arousing and irresistible but less

deliberative when compared to planned
purchasing behaviour.

5)According to Engel and Blackwell (1982)
impulse buying is an action undertaken without
previously having been consciously recognized
or a buying intention formed prior to entering
the store.

Major Objectives:

1. To study the impact of usage of plastic money
on impulsive buying, enhanced credit card
spending pattern.

2. Minor Objectives:

B To find the relationship between
materialism and impulsive buying.

B To find the relationship between
materialism and enhanced credit card
spending.

B To find the relationship between impulsive
buying and enhanced credit card spending.

Research Hypotheses

H1 Materialism is positively related to
impulsive buying.

H2 Impulsive buying is positively related to

enhance credit card spending.

H3 Enhanced credit card spending is positively
related to credit default.

Type of study-The study is descriptive and the
survey method was used.

Population -There are around 0.35 million credit
card users in Nagpur city (Total of 2.3 million
people). These cards are offered by 28 different
national and international banks .A

Sample Frame and Sampling Technique - A
quota sample of 200 respondents is

selected from among those who are using the
credit cards for a period greater than one year.
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The base of selection also covers different
education qualification, occupation and age
group. This method is identified by the
researcher as a credible way of tracking credit
card spending and financing patterns as the
respondents have completed a few billing cycles
in the said period. Prior to this a pilot study was
conducted among 50 credit card users to
determine their responses and to validate the
questionnaire. The number of final respondents
from whom data collection was done is 250. The
quota sampling is a non-probability sampling
technique which can involve the judgment of the
researcher as well to ensure quality of the
responses.

Tools of Analysis- A combination of mean,
standard deviation and t- test was used.

Time Frame-The pilot study was undertaken in
November 2014.

Data Analysis:
Findings:

A positive relationship between credit card and
impulse buying behavior .

B A positive relationship between
promotional approach and impulse buying
behavior .

B A positive relationship between Window
Display and impulse buying behavior .

B A positive relationship between product
involvement and impulse buying behavior.

B Anegative relationship between sensational
cues and impulse buying behavior.

Counclusion:

Impulse buying happens when an individual
experiences a persistent, and sudden and
powerful urge to instantly purchase something
and it could result from temporary failure of self-
control. It happens when there is no pre-
shopping intention to purchase the specific

product or to fulfill specific buying task

Impulse buying is a sudden and immediate
purchase with no pre-shopping intentions either
to buy the specific product or to fulfill a specific
buying task. The findings of the study indicate
that credit card, promotional approaches,
window display, sensation cues and product
involvement mostly influence the impulse
buying behaviour of the homemakers of all the
income groups. In case of effect of sensation cues
have not a significant influence on homemaker's
impulse buying decision because it is noticed
that in the store is not having only musical
environment or atmospheres for consumer's
impulse buying decision. The study of
promotional approach it can be specific brand
offer, advertisement of product in print and
visual media or any sort of promotion of
products in super stores that initiate impulse
buying behaviour of homemakers at
superstores. As impulse buying is unplanned
purchase, customers may feel regret or
dissatisfaction after purchase. The possibility of
unplanned and unwanted outcomes is high
when individuals act on impulse. However,
impulse consumers tend to give in to their
buying temptation although they are aware of
the negative consequences .When the impulse
is out of control, the impulsive consumers have
a great tendency to misuse their credit cards
because credit cards provide a readily accessible
means to fulfill their self-generated desires for
things.
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Abstract

for different types of furniture.

The house is a place where one, along with family, enjoy all happiness, love and affection of
each other and takes care of others health, ease and comfort and entertainment, social activities
and indulgence of hobbies. The living room is where the family gathers .They spend most of
time bonding with each other. Living room is heart of the house. The placement of the different
materials of furniture is also important. Wood, Plastic, Iron, Glass these materials can be used

Keywords:-Furniture, Living room, Wood,
Plastic, Glass, Iron.

1. Introduction:-

House is place where people with similar origin
or those bonded together with the ties of blood
or marriage reside together. In every house the
living room is the only place which brings the
family together.

The living room should provide for all the more
quiet, recreational activities of the family such
as reading, conversation, quiet games and low
music. It should also serve as a comfortable,
attractive place to receive friends.

That is purchasing a furniture set is for living
room is crucial because it serves as the main
showcase of the house. Of all the room in a house
the living room acquires greater exposure.

1.1- Different materials of furniture:-

Wood:-Wood can be modified and can be
designed in given any shapes and size. With the
help of laminates and polishes and varnishes it

can be given various colours too. Natural wood
is warm material therefore a home with wooden
furniture is robust to the initial appearance.

Plastic:- Wooden furniture is quite expensive
and need maintenance .People also opt for
plastic furniture in house. It is light weighted
and thus can be moved around without any help
to any convenient location without much hassle.
Plastic furniture is waterproof even when left
unattended in rain, it does not get rusted or
cracked.

Glass:- Glass furniture and interior gives a more
sophisticated look and keeps mind very
refreshing and lively. Glass gives rich look the
home. But since glass is very costly material, it
may increase the budget of cost.

Iron:- wrought iron furniture is considered as
one of the most elegant type of furniture that
people can choose to have these days. Wrought
iron furniture is well known for its classy style,
durability, and unique designed.




ISSN 2231-1629

Knewiedge!
escraence

1.3.Aim of the study- A study of different types
of materials used in living room furniture.

1.4. Objective

1. To identify the type of material for living
room furniture.

2. To suggest guide lines for careful handling
of the furniture.

2 .Methodology

The research design is the specification of
methods and procedure used for acquiring the
information need for the study.

2.1 Selectionofarea-for conducting research
work Sakkardara area in Nagpur city was
selected.

2.2 Sample-100 homemakers were selected.The
sample was selected using purposive
sampling method.

2.3 ToolsandTechnique-In  this study
questionnaire cum interview method was
used. Questionnaires were personally filled
by the research investigator.

3. Result and Discussion

Table No 1-Material used for furniture

Sr. No.| Material used for | Percentage (%)
furniture

1 Wood 77

2 Plastic 66

3 Glass 46

4 Iron 33

Wood Plastic Glass Iron

Graphical representations of the respondents on
the basis of material used in furniture

Table No 2 - Selection of Furniture

Sr. No.| Material used for  |Percentage
furniture (%)
1 Comfortable 83
2 Utility 22
3 Flexibility 39
4 Beauty 68
5 Expressiveness 20
6 Durability 38
7 Cost 44
8 Cost of maintenance 21
9 Need 67

From the above table it can be said that
maximum respondents preferred comfort while
selecting the furniture. While buying any
furniture comfort, beauty and need play a vital
role .Cost, durability, Flexibility, utility, cost of
maintenance and expressiveness are also to be
considered while selecting furniture.

Percentage

B comfortabje
utility

¥ flexiblity

B beauty

B EAPrEssivEness
dutablity

B oost

st of maintenancel ]

Pie diagram-representations of the respondents
on the basis of selection of furniture
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Table 3-Suggestion about Furniture material

Sr. | Material used for Percentage

No. | furniture (%)

1 Wooden furniture need 72
maintence

2 Cost &maintenance of 60
plastic furniture is very less

3 Glass furniture is 90
very delicate so handle
it carefully

4 Iron furniture catch rust 82
very soon so it should be
kept away from wet place

Some suggestive response was given by the
respondent. 72% respondents observed that
wooden furniture needed more maintenance.
60% homemakers said that plastic furniture
required less maintenance.90% respondents said
that glass furniture is very delicate hence it
should be handled with care. Iron furniture rust
very soon so it should be kept away from
moisture said 82 % respondents.

Conclusion:-

Majority of the houses had wooden furniture in
living room because wooden furniture is durable
than other material. Homemakers were aware
colour scheme. Maximum respondents the
furniture was selected in order of comfort
followed by beauty, need, cost, flexibility,
durability, utility, maintenance cost, expressive
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Love as a Web in the novels of Manju Kapur

The Indian literary scene always presented
women as a necessary tool to be used by men.the
Law of Manu denied woman an existence apart
from her that of her husband or his
family.Rabindranath Tagore highlights the
postcolonial notion of hypermasculinity in the
texts like The Home and the World in whichone
of the lead characters says,

We are men, we are kings, we must have our
tribute. Ever since we have come upon the Earth
we have been plundering her; and the more we
claim her, the more she submitted (...) The one
delight of the Earth is to fulfill the claim of those
who are men (...) Likewise, by sheer force of our
claims, we men must have opened all the latent
possibilities of women .As the earth is
conquered, women must also be conquered. If a
man is successful in conquering his woman, then
his morale will be very high. Otherwise he will
feel very shaky.

Women are rational thinkers and are motivated
by logic but the dependence syndrome is so
much there in the life of an average Indian
woman that she just cannot accept or think of
her existence without a man. As a child she
depends on her father and then as a wife the
husband becomes her love giver and caretaker.
Feeling appreciated, acknowledged and special
is super important for women, who often balance
and juggle so many things in life. And when this
is absent some of them shut themselves down
and eventually fall prey to false temptations.
There is nothing more fascinating in the universe
than the feeling of love. But this very feeling

Aachal Mundafale
Assistant Proffessor
Matoshri Anjanabai College of Social Work,
Narkhed.

sometimes complicate an individuals life and
becomes the cause of downfall. Such is the
situation with the female characters of Manju
Kapur who fight for their love considering it as
the source for survival but instead get trapped
leading nowhere and proving a failure. The
present paper focuses on the two novels of
Manju Kapur entitled Difficult Daughters and
A Married Woman.

The novel Difficult Daughters traces the growth
of Virmati, the female protagonist, through
various ups and downs, with her dreams,
desires, longings and aspirations but finally ends
with a lot of compromise and compliance
retaining hardly any sense of individuality and
freedom. In Virmati's life the downfall is majorly
because of her failure to control her passion for
sexual desire. What one notices is that the author
has never permitedVirmati any assertion of
power of freedom. Because even as she breaks
free from old prisons, she is locked into newer
ones. She never appears as a free soul. Love does
not give her freedom rather leads her from one
kind of bondage to another. Her relationship
with the Professor leads to the conclusion that
Virmati's love for Harish is also an act of
submission. While it does provide an escape
from aloveless arranged marriage but it is itself
furtive and claustrophobic as it offers only a
stolen togetherness behind curtained windows.
Love becomes a permanent trap from which
there is no respite for her. She craves for self-
autonomy but her search for freedom is
otherwise proved to be self deceptive,
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horrendous and meaningless. The difficult
situations she faces put her in a prolonged
ordeal. The strange thing is thatlove, in her case,
does what even strong patriarchal traditions
cannot do. The girl, who earlier refuses to be
cowed down in the name of family honour, now
does not move her fingers without the prior
permission of the Professor.

At one stage she finds herself willing to join
Swarnalata in the independence struggle but
stops herself thinking: "Would Harish like it?"
(Difficult Daughters, 233). This thinking keeps
her haunting throughout the novel. After the
marriage and even during their courtship it is
always "Harish didn't want her to do this" or
"Harish wanted her to do that" (DD, 233). That
Virmati could also want to do certain things and
abstain from doing certain things becomes
incomprehensible. The Professor knows how to
bring her round to his views. He is confident:
"She might protest but ultimately she had to do
as hesaid" (DD, 263). This is typical Indian
traditional family wherein the male has the right
to shape and mould the thinking of the female
partner, while the woman remains silent and
submerged. The individuality of the woman is
crushed beneath the burden of "being worthy of
him" (DD, 237). Gradually unwillingly though
unknowingly Virmati loses her individuality .

Virmati views marriage as her ultimate goal of
stability but it just becomes a trap which leaves
her no option. After her marriage her quest for
identity is replaced by the struggle for existence
and it reduces her to the status of a pariah. On
the very first day of her marriage she realizes
that : "She would walk tight-lipped, mute on the
path her destiny had carved out for he" (DD,
210). Her notions of self-assertiveness become
confined to that of domesticity. The woman who
was supposed to be an intellectual keeps craving
for an opportunity to wash her husband's
clothes. Washing Harish's clothes becomes an
important matter through which she can assert
her right as a wife.What matters to her is her

marital status, her sole right on her husband and
his house. Love, naturally acquires another
synonym for her that of servitude. The
frustrating thing about this servitude is the fact
that even the strongest among us cannot help a
woman in this fight. The germs of servitude lie
deep within our 'waxen hearts' and it is time that
we accept meekly such a treatment and declare
that we would love but only as equals and not
slaves (Singh, 23). In Virmati's case she willy-
nilly becomes a victim to the society where a
woman need not exist, if not for the benefit of
men. Eventually she realizes that marriage to the
man of her choice is no triumph either. As a
second wife, she has to fight social ostracism
outside the house, and compete for the kitchen
and conjugal bed with Ganga, the first wife,
inside it. Thus her journey of struggle has no
end.The uneducated, mute first wife of Harish
is in no worse a position than the educated, bold
assertive Virmati. What Kishori Devi, the
professor's mother, tells Ganga is applicable to
womankind in general, especially when they are
in love. She says "We have to accept. This is our
lot in life"( DD, 211). The meek Ganga keeps
performing her role as traditional Indian wife
without having any complaints against the
professor. The professor on the other hand
enjoys the best of both worlds. However in our
society it is beyond doubt that the one (woman)
who raises a voice against odds has to suffer and
the one who surrenders will definitely have to
suffer admitting it as her misfortune. In both
cases the woman becomes a loser.

More often than not it is expected from a woman
to give her all to her marriage to make it
successful. A much-vaunted happy marriage is
a result of relentless adjustments and
compromises made by the proverbial home-
maker.But the flip side is Indian males with a
chauvinistic attitude do not easily give an equal
status to women.They are repeatedly reminded
of the mishaps that can take place if they try to
make it on their own. In such a situation it is not
unnatural to have an eye for love and affection
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outside. It is rightly said by Simone de Beauvoir
in her book Second Sex:

A husband regards none of his wife's good
qualities as particularly meritorious. He fails to
realize that his wife is no character from some
pious and conventional treatise, but a real
individual of flesh and blood; takes her for
granted her fidelity to the strict regimen she
assumes, not taking into account that she has
temptations of vanquish, that she may yield to
them, that in any case her patience, her chastity,
her propriety, are difficult conquests; he is still
more profound, ignorant of her dream, her
fancies, her nostalgic yearnings, of the emotional
climate in which she spends her day.

Manju Kapur suggests in her novel A Married
Woman that post modern women will never
tolerate inequality, injustice and discrimination
like a holy cow that is the concept of traditional
families in India. Now the women assess their
status in each and every moment and if they find
any discrimination, they are very quick to their
feminine assertion and assert their identity
breaking traditional customs and religious faith.
They break the traditional laws, if they are
compelled to be emotionally starved and socio-
economically deprived. Astha, the female
protagonist in the novel does the same when she
finds that her husband is lacking in satisfying
her emotion and passion. Her husband Hemant
never realizes and respects her deeper self to be
loved. "When she was with Hemant she felt like
a woman of straw, her inner life dead, with a
man who noticed nothing" (MW, 233).Astha
takes a different, more safe and secure path of
rebellion against male chauvinism. She neither
breaks herself nor becomes violent in the
violation of traditional concept of society rather
she becomes more severe in her attack on the
established norms of socio-cultural set up of
traditional patriarchal system in turning herself
to lesbianism. She challenges male chauvinism
of her husband on the one hand while on the
other she statisfies emotions of womanhood in

her lesbian relationship with Pipeelika. Both are
victims: one is the victim of domestic violence
while the other is the victim of social violence.
Unconsciously they were in search of a safe,
warm and loved place after their shattered
conjugal lives.

In the patriarchal set up, the role of a woman
and the pedagogization of her sex role has been
clearly chalked out. Any deviation from this
assigned role is viewed with dismay and
summarily ruled out. Any deviant sexual
practice is declared contrary to nature and so
has to be stopped. Woman loving woman is
considered not a healthy attitude and such
couples are constantly under pressure to snap
their tie. On a deeper level this relationship also
implies a woman's independence from man. It
has political implications too. One of the subjects
in the Hite's survey says: "Sex with a man is often
the beginning of a political education, sex with
a woman means independence from man".There
is a kind of reciprocity and similarity between
two women and as a psychiatrist has pointed
out, only another woman knows a woman.

For Pipeelika, as we gradually come to know, it
was a stopgap arrangement. She was using Astha
to fill the void that Aijaz has created as well as
to have a ready peg to hang herself on. Pipeelika
gloated as a patriarch to see the way she could
sway Astha. Astha in her turn is still the
subaltern, now being oppressed by a woman
instead of man. She acquires an unacceptable
sexuality in trying to rise above being merely a
body. Although she does often brood about her
own sexual relationship and its nature, but her
desire for Pipee is so linked to that particular
person that she fails to draw any general
conclusions. What we find is that if Astha is fed
up of her married life and looks around for
togetherness, it is hardly any different in her
lesbian relationship with Pipee. It's not about
intimacy with a man or a woman. Inimical
conditions can come up and damage even the
most steady relationship. Gender doesn't count.
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Stability does. but the alternative she seeks
temporarily is also hollow from within and fails
ultimately compelling her heaving a sigh of
relief.

Pipeelika extends warmth and comfort to Astha
and encourages her creative instincts which
Hemant fails to do.Astha acknowledges Pipee's
powerful presence in her life that helps her
overcome her miseries but when it comes to
making a choice between Pipee and her marriage
she chooses the latter. Astha having flaunted her
audacity is homebound. Home is where her
heart lies. In the end Astha reaches nowhere.
Ultimately, she has to come back to her family
and readjust herself in ancient traditions as
Christopher Rollason says:

The women in India have indeed achieved their
successes in half a century of independence; but
if there is to be a true female independence too,
much remains to be done. The fight for
autonomy remains an unfinished combat.

Very skillfully Manju Kapur has brought the
novel to a close by bringing a married woman
full circle back home. The new generation of
women delineated in A Married Woman shows
the split in their personalities. They are all highly
educated and are accustomed to the sound and
furies of the world. Thier eyes and ears,
ascertained to the ups and downs of the fast
changing world and they long to experiment
something unusual to satisfy their suppressed
ego. In their venture to do so, they fall a prey to
false temptations. These temptations distance
them from their practical responsibilities and

they burgeon forth a tree of detachment. The
urge to lead their own lives and the impulse to
galvanise them drive them ultimately to
disappointment. All said and done, Indian
women are respectful of their marriage and even
though alternatives are available, they are
neither acceptable nor fulfilling. Ultimately the
truth is that a married woman can take liberties
with herself but not with her family and she has
to return to the fold though she might have
stretched herself thin in the process.

Works Cited:-

[1] Kumar, Ashok. Novels of ManjuKapur: A
Feministic Study. New Delhi,2010.

[2] Nayak, Bhagabat. "Feminine Assertion
inManjuKapur's A Married Woman." The
Indian Journal of English Studies.Vol. 41. Ed.
R.K.Dhawan. New Delhi ,2004.

[3] Sales Salvador, Dora. " The Memory of
Desire in ManjuKapurs's Difficult
Daughters: In Past and Future." Memory,

Imagination and Desire. Ed. Constanzadel
Rio and Luis M. Heidelberg. 2004.

[4] Sharma, Aparajit and KadamSarita.
"Depiction of Woman in ManjuKapur's
Difficult Daughters' in Synthesis."Indian
Journal of English Literature and
Language.Vol.1. No. 2. June, 2009.

[5] Rollason, Christopher. "Woman on the
Margins: ManjuKapur's Difficult Daughters"
in Indian Women's Writings in English.Ed.
T.Sai Chandra Mouli and JaydeepSarangi.
Delhi, 2008




ISSN 2231-1629

Knoewledge!
esercence

Technique of narration, Language and style in R.K

Narayan's the Guide

Dr. Rajender R. Tula
Asst. Professor
Bhagwantrao Arts College, Sironcha
Dist. Gadchiroli

Abstract:

fortunes as guide, lover and an impresario.

R.K. Narayan is one of the most widely read writers in Indian writing in English. Narayan's
vision is traditional vision but it does not limit exploration in his novels. His novel "The Guide"
(1958) got him wide popularity all over the world and Narayan was conferred the prestigious
Sahitya Academy Award in 1960 for his contribution to Indian writing in English. It narrates the
travails and tribulations of Raju formerly a tourist guide who had just been released from prison
and has taken refuge in an old temple by the river. Velan a peasant mistakes him for a holly man
(Saint). Raju the ex convict helps him by giving an advice on a domestic problem. In this way he
acquires a reputation of a saint. Subsequently Raju was forced to undergo a fast to save the
people from drought and to propitiate the rain gods. Finally he confesses that he is an imposter
and recounts to Velan the tragicomedy of his love Rosie the dancer, the raise and fall of his

Keywords: Priest, holy man, contribution, tourist
guide, tribulations, confess, imposter,
impresario.

Introduction:

R.K. Narayan is one of the foremost Indian
writers in English. He is among those best story
tellers in English literature whose stories as well
as novels present positive attitude, no doubt
comes in the line of great literary artists. His full
name is Rasipuram Krishnaswamy
Narayanswamy lyer was born in Madras in 1906.
His father was a school teacher in Mysoor, so
Narayan was also shifted to Mysoor which has
been his home ever since. His mother a house
wife, R.K. Laxman his elder brother was a well
known cartoonist. He was not a good student so
he failed both in high school and twelfth class
examinations. These failures at school and
college made him shy, reserved, an introvert and

not an extravert. It is said that once he even tried
to come it suicide, ever since he has been
reserved and modest.

He was graduated from Maharaja College,
Mysoor later worked as a clerk then as a teacher
to contribute to the family income. But both these
professions did not suit him. Further started with
career as a writer and achieved eminent success
as a novelist and short story writer. His wife
Rajam died of typhoid then for six months he
did not write any novel.

Narayan's works:

Narayan is a lucky writer because achieved
recognition with the publication of his very first
novel. To his credit he has 14 novels, about a 100
short stories, a number of articles and sketches.
1. Swami and friends 2. The Bachelor of Arts 3.
The English teacher 4. The dark room 5. Sweet
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vendor 6. The financial expert 7. Mr. Sampat 8.
The guide 9. The Man eater of Malgudi 10. The
waiting of Mahatma 11. The painter of signs 12.
The world of Malgudi 13. A tiger for Malgudi
14. The world of Nagaraj.

Narayan as a short story writer:

After his domestic tragedy (wife's death)
Narayan did not write any novel for 6 months
during this period he edited a journal 'The
Indian thought' and published 3 volumes of
short stories. Malgudi days 1941, Dodu and
other stories 1943, cyclone and other stories 1944.
An astrologer's day and other stories, Lawley
road and other stories, Next monday, A horse
and two goats, under the Baniyan tree, Gods and
Demons and other stories, my dateless diary. The
Emerald route, My Days. With collection of short
stories published by Bt. Bound, William
Heinemann, Viking press and Penguin classics
reflects the customs and traditions of people of
Malgudi.

Narayan in his creation of Malgudi world
portrays a variety of south Indian characters who
have in their blood and bones the community
traditions they inherited and brought up.
Narayan has no heroes and no villains. His
heroes are all unheroic, and villains have
something good in them. One more notable
aspect of Narayan's realism is that he presents
the Indian society as it is.

Achievements and Awards:

Many prestigious awards embraced R.K.
Narayan for his works. His 'the Guide' received
the Sahitya Academy Award in 1960 the novel
has being filmed but Narayan was not happy
with the film. He was awarded Padmabhushan
in 1964, University of Leads conferred on him
the Honorary D.Litt. in 1967 and Delhi
University followed suit in 1973. He has been
included in the writers and their works a series
published by the British council. He is the only
Indian so far to have achieved this distinction.

A.C. Benson Award by the Royal society of
literature was given to Narayan in 1980. Also he
was made a number of Rajyasabha in 1989
(Nominated). A number of his short stories and
novels have been serialized on TV (Malgudi
days) and some of his novels also made into films
Swami and friends, Mr. Sampat and the Financial
expert.

The art of storytelling:

Having lost his wife he lived in Chennai with
his daughter and her family. He passed away on
13th May 2001, he led a simple and active life
till the end. His novel 'the Guide' earned him
eternal name, fame and popularity all over the
world. He choose a middle class person as hero
in that novel who has not even completed his
school education. Centered in and around
Narayan's fiction South Indian town of Malgudi,
The Guide is twenty four carets Indian novel, in
its theme imaginary, ideas etc. The poet moves
on two phases the past and the present. Raju
recalls his past as he is firmly decide as a holy
man in old temple of Memphi hills. His past
recollections help us to understand his life,
mental makeup and motivations of the
protagonist who like Rosie and Marco is an
accomplished artist in his own way.

Marco is an archeologist and his wife Rosie
belongs to a family of temple dancers (Devdasis).
Being and archeologist Marco was fully engaged
in his research works, meanwhile Rosie was
attracted and entertained by Raju who helps her
to popularise her talent of dancing. Rosie starts
to perform on stages and earns money with the
help of Raju. But Raju being highly undisciplined
started drinking, gambling with the money
earned by her. Finally Raju was kept behind the
bars for forgery of her signature. In this way
narrations begins after the release of Raju from
the Jail.

At this cross roads he has to begin a new life. He
has strained every nerve to defend himself in
court against Rosie hence now he cannot go to
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her. Now Raju has no face to return to Malgudi
and start living there as an ex convict. In this
way wandering here and there he comes to an
old defunct temple to pander over his darkened
future. Fortunately he was mistaken for a holy
man by the rustic people of nearby village where
he was forced to don the montle of a saint and
fast unto death where is a famine and drought
in the region because this is was his followers
expect from him. On twelfth day Raju attains
martyrdom.

Raju is on the vague of the transformation, of
becoming a saint but Narayan treats the whole
thing very lightly. Here Narayan's narration is
prosaic, infact Raju's tone is no different from
Narayan's own. Indeed it is Narayan's voice that
we hear all the time. No doubt Raju is a cheat,
fraud, a fake swami. For his fasting Government
fears for his deteriorating health, the place where
he is fasting is now a place of pilgrimage for
lakhs of devotees and people rushes to touch the
feet of swami, reporters gather there from all
parts of the globe.

Raju becomes too weak on eleventh day of fast
doctors advise him to take some saline water but
Raju declines. In the ending he feels it's raining
in the hills and he falls down. And it is not clear
whether he fallen unconscious or died it is
ambiguous. Critics had different opinions, some
interpreted that Raju dies at the end and becomes
a martyr, while some other of the view that he
saved by doctors and enjoyed the life with the
popularity of a swami.

Rosie and the king cobra:

Rosie is one of those butterfly type of women
who frequently appear in the novels of Narayan.
Rosie's husband Marco was busy in deciphering
episodes from Ramayana on the walls of the
Ishwara temple in North extension. Rosie all
alone felt boar at home and attracted by Raju's
clever words. Raju takes her to Gaffur's house
to introduce her the king cobra and its dance.
When she riches to the man's hut Rosie stood

transfixed in a corner while he prodded the king
cobra to come out of the basket. The man pulled
out his gourd flute and played on its shrilling
and the cobra raised itself and darted hither and
thither and swayed. Seeing its dance Rosie was
fascinated and started imitating the cobra's
swaying. She stretched out her arm slightly and
swayed in imitation of the snake's movement.

Skill of narration, style and language:

R.K. Narayan is a wonderful story teller in the
Indian tradition of storytelling. His narration
moves forward chronologically, each succeeding
event being linked casually with the previous
one. The end of his story or novel is a solution
of the problem which sets the events moving
achieves the completeness. In the other words
as a good storyteller Narayan sees to it that his
story has a beginning, a middle and an end. The
narrative technique Narayan has followed in this
novel is different from that of the other novels,
and always he uses simple and lucid language.

Narayan's English:

R.K. Narayan is an Indian writer in English and
his Indianness is reflected in a number of ways
in his novels and stories. One can make an
extensive analysis of Narayan's use of
Indianisms which include words from Tamil,
Sanskrit and Hindi. For example Jutka, Pyol,
Dhoti, etc. Translations of Tamil expressions like
worshiping room, dinner leaf and sitting plank
etc. Also he coined some words like half arm
shirt, bull-calf, dung cake, bitel nut-spittle,
foreign returned people etc. In this way Narayan
coloured his English language with Indianness.

Conclusion:

Narayan's novels and short stories were
appreciated by many people and critics from
India and abroad. His a gifted artist who is quite
sensible to his surroundings, different kinds of
people, living, their beliefs and the values they
set before them. Most of the universities in India
and abroad have taken his stories and novels and
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included in the syllabi for post graduation and
under graduation courses. For the coming
generations his works are great assets and gifts
and shows Indian culture, traditions and his
literature is a great treasure for the future

generations.
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planning of Indian citizens

Keywords :- Public Sector Banks

In today's world, we would consider financial planning to rank pretty high in Maslow's
Hierarchy, and is as critical as the safety and social needs. Financial planning helps in bringing
about discipline and achieving financial security. Personal financial planning is the best solution
for socio economic benefit of the individual and hence for the society. It is more so importance
in rural area as they have a very limited source of earning. Hence the question of saving and
the question of raising finance are the biggest worry for these people. Nationalized banks in
India has the largest network of branches. Moreover it seems to have gained huge faith among
customers. Hence if the researcher want to investigate the role of bank in personal financial

Introduction

The public sector banks comprise of 20
nationalized banks, the state Banks of India and
its 7 associates. Till 1955 they were used to be
only private commercial bank- whether
scheduled or non-scheduled, licensed or
unlicensed, foreign or India, they were all owned
and controlled by private entrepreneurs and
shareholders. There were three phases of banks
nationalization. The first was in July 1955, when
Government of India nationalized the Imperial
Bank of India to create the State Bank of India. It
was a pioneering attempt in introducing public
sector banking in the country. In 1959, eight state
banks of erstwhile princely states were also
nationalized to form the subsidiaries of the State
Bank of India. These natinalsed banks

Objective

1) To study the concept of financial planning

2) To understand the process of financial
planning

3) To study the role played nationalized bank
in financial planning

4) To provide the effective measures for
improving the role played by nationalized
banks in financial planning of Indian citizens

Financial planning

All individual financial activities fall under the
purview of personal finance; personal financial
planning generally involves analyzing your
current financial position, predicting short-term
and long-term needs and executing a plan to
fulfill that need within individual financial
constraints. Personal finance is a very individual
activity that depends largely on one's earnings,
living requirements and individual goals and
desires.
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Among the most important aspects of personal
finance are:

m  Assessing your current financial position -
looking at expected cash flow, current
savings, etc.

m  Buying insurance to protect yourself from
risk and making sure your material standing
is secure

m  Calculating and filing taxes
m  Savings and investment

m  Retirement planning

m  Financial planning process

The key component of personal finance is
financial planning, which is a dynamic process
that requires regular monitoring and
reevaluation. In general, it involves five steps:

1. Assessment: A person's financial situation is
assessed by compiling simplified versions of
financial statements including balance sheets
and income statements. A personal balance sheet
lists the values of personal assets (e.g., car, house,
clothes, stocks, bank account), along with
personal liabilities (e.g., credit card debt, bank
loan, mortgage). A personal income statement
lists personal income and expenses.

2. Goal setting: Having multiple goals is
common, including a mix of short- and long-
term goals. For example, a long-term goal would
be to "retire at age 65 with a personal net worth
of Rs.1,000,000," while a short-term goal would
be to "save up for a new computer in the next
month." Setting financial goals helps to direct
financial planning. Goal setting is done with an
objective to meet specific financial requirements.

3. Plan creation: The financial plan details how
to accomplish the goals. It could include, for
example, reducing unnecessary expenses,
increasing the employment income, or investing
in the stock market.

4. Execution: Execution of a financial plan often
requires discipline and perseverance. Many
people obtain assistance from professionals such
as accountants, financial planners, investment
advisers, and lawyers.

5. Monitoring and reassessment: As time passes,
the financial plan is monitored for possible
adjustments or reassessments.

When it comes to personal financial goals, many
can be long term. Paying off student loans, a new
car, or a mortgage on a home does not happen
in a month or even a year. Retirement is an even
longer-term goal. When it comes to financial
matters, planning can be of paramount
importance.

The role played by nationalized banks in
financial planning of Indian citizens

Type of Account Loan Deposit Insurance
Current Account Housing Loan Term Deposit Unit linked plan
Saving Account Personal Gold Loan | Special term deposit | Child plan
Demat Account Car Loan Multi option deposit | Protection plus saving
scheme plan
Personal Loans Recurring deposit Other
Loans Against Other

Securities

Any natioh###8d banks do proyvide valuable
help in fin&t¢tal planning of Indian citizens by
the way of ¥8llowing parameters.

Recommendations

m  Identify and evaluate financial planning

strategies.

m  Develop the financial planning
recommendations.

m  DPresent the financial planning

recommendations to the client

m  Collaborate with other privates sector in
order to render the best services
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m  Be creative in providing financial planning
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Abstract : Afghanistan . the Country of Khaled Hosseini's birth, is the setting of all his
novels. It is therefore imperative for a reader to acquaint himself with the political , social,
cultural, physical and historical aspects of the country. It's demography - the various ethnic
groups, their relations . This aspect assumes even more importance in Hosseini's case , being a
Tajik , he is accused of 'Pashtun Bashing' a charge , true to some extent. His portrayal of the
Pashtuns as brutal , violent , immoral , unscrupulous , oppressor , regressive , and Tajik and
Hazaras as the victim of their physical and psychological atrocities , smells of his personal
dislike for Pashtuns. A reader needs to tread very carefully while reading his novels so as not to
get himself entangled in these allegations and counter allegations. A reader needs to carefully
cull and sift truth from falsity , real from imaginary , objective from subjective, to arrive at a
conclusion of his own irrespective of what the writer or his critics claim.

Keywords : Pashtun, Tajik , Uzbek , Hazara.

Introduction : Afghanistan is a country peopled
by various ethnic groups. The Pashtuns, the
Tajiks, the Uzbeks and the Hazaras are the major
groups . We also have a very tiny minority of
Turkmen, Aimak , Baloch, Pashai, Nurastani,
Gujjar, Arab , Brahui, Pamiri, etc. Pashtuns, the
largest ethnic group is concentrated mainly in
the East and South of the Country . Tajiks in the
North-East and West of the country . Hazaras in
Central Afghanistan and Uzbeks in North of the
country . Kabul and other major cities like Heart
Mazar-e- Sharif, Ghazni, Jalalabad , Gardez,
Badakshan , Chaghcharan are multi-ethnic cities.

Pashtuns and Tajiks are the Largest and the two
most influential and dominant groups. Pashtuns
speak Pashto and Tajik speak Dari. Both these
languages are official languages of Afghanistan
Pashtuns , because of their superior numbers,
have always ruled Afghanistan. The Hotak and
the Durrani dynasties from where the political
history of Afghanistan began were all Pashtuns.

First king of Independent Afganistan King
Amanullah followed by king Nader Shah and
Last king Zahir Shah were all Pashtuns. Prince
Daoud Khan who succeeded king Zahir Shah,
President Mohd. Najibullah , Mujahideen who
dominated Afgan Politics after the Soviet
withdrawal like Gulbuddin Hekmatyar,
Sibghatullah Mojadidi , the Taliban who
captured much of Afghanistan in mid 1990's,
Hamid Karzai and the incumbent president
Ashraf Ghani all belong to the Pashtun ethnic

group.

The Tajiks asserted themselves in the early 1990's
under the leadership of their dynamic
commander Ahmed Shah Masood,whose
Northern Alliance captured Kabul in the early
1990's and installed Burhanuddin Rabbani as the
president . He became the most successful and
Influential Commander of the time. The Taliban
defeated Masood's army and he was forced to
retreat to his stronghold the Panjsher Valley. The
Taliban later assassinated Masood just before the
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9/11 attack. The brutal assassination of Masood
upset the Tajiks as he was held in high esteem
by them. He was called the 'Lion of Panjsher'.
This tug of war for political supremacy between
Pashtuns and Tajiks, which started in the 1990's
is still going on.

We don't see Pashtun- Tajik animosity in many
multi-ethmic cities of Afghanistan like, Kabul ,
Herat, Ghazni, Mazar-e-sharif etc. where most
of the people are bilingual-- they speak both
Pashto and Dari. Inter-ethnic marriages between
Pastuns and Tajiks are common in cities.
Hosseini's own parents bear testimony to it; his
father was a Tajik and his Mother belonged to
the Mohammadzai nobility of Pashtun. We see
this inter-ethnic relationship in A Thousand
Splendid Suns, where Rasheed is a Pashtun and
both his wives; Marain and Laila, are Tajik.
Culturally there isn't much difference between
Pashtun and Tajik. Physically it is impossible to
distinguish one from the other. Linguistically
they are different as the Pashtun and the Tajik
speak Pasto and Dari respectively.

But as mentioned earlier, those living in cities
are bilingual. The major reason of animosity
between these two ethnic groups, as stated
earlier, is political. Being the two largest and
dominant groups in the Country their political
tussle is the root cause of their animosity.

Ethnic Relations and Ethnic Animosities in
Hosseini's Novels :

Khaled Hosseini, a half Tajik is accused of
'Pashtun-bashing' a charge that is not altogether
false. It is not a co-incidence that majority of his
what we call, negative and evil characters,
characters that readers detest are drawn from
this ethinic group. Baba, the rich Kabul merchant
of The Kite Runner is a self- made, confident,
arrogant fiercely independent man, who loves
to drink and accuses bearded mullahs of
spreading false religion. For him the biggest sin
is stealing. Later it is revealed that this upright
and morally correct man is guilty of a detestable

act ie sleeping with the wife of his most loyal
servant Ali, and impregnating her.

His son, Amir, the protagonist of the novel, does
the same to Hassan, Ali's son, when he stands as
a mute spectator and doesn't intervene to save
him when he is raped by Assef. Assef, the blue-
eyed brag, the antagonist of the novel, who rapes
Hassan is also a Pashtun. The Taliban, who ruled
the country from 1996 to 2002 were all Pashtun.
It was a terrible regime, notorious for their
cruelty and barbarity , and we find a very
graphic account of that in both The Kite Runner
and A Thousand Splendid Suns. Hosseini came
down heavily on them in these two novels but
failed to give them due credit for bringing law
and order to the chaotic country-however harsh
it may be, saved it from disintegrating ,
considerably reduced corruption and opium
cultivation. He failed to give an impartial
account of the situation and let his subjectivity
creep into his writing.

Taliban it was, who dislodged the Masood-
Rabbani Govt. from Kabul and later assassinated
Masood. Being a Tajik himself this factor could
be one of the reasons for Hosseini's Portrayal of
Pashtun characters. He projected the tribal South
and East-the Pashtun dominated areas of
Afghanistan, as the most ignorant, backward,
anti-progress, anti-liberal, anti-women-true
though itis, but this attitude is not just confined
to the Pashtun areas but is prevalent in other
parts of the country as well. But Hosseini it seems
has taken a special liking for Pashtuns. He
completely skipped the period when Northern
Alliance led by Ahmed Shah Masood was in
power. That period of four years, from 1992-
1996, was also marred by widespread killings,
lootings, corruption and Chaos. Hosseini
conveniently chose to skip this period which is
not what an honest and objective writer should
do.

In his second novel, A Thousand Splendid Suns
again we have a bad Pashtun, Rasheed and his
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very Submissive, good-at-heart, courageous,
loving, self-sacrificing Tajik wives-Maraim and
Laila, whom he treats with utmost cruelty. There
is no denying the fact that Hosseini's portrayal
of Afghan women is absolutely true, a fact
nobody can dispute. He gave a very graphic and
detailed account of what it means to be a woman
in Afghanistan . But a question that arises is why
we again have Pashtun oppressor, Rasheed like
the one we have in his first novel The Kite
Runner. The hazaras are the victims of Pashtun
oppression and bully in The Kite Runner and in
this novel we have a brutal Pashtun, terrorizing
and ill-treating his Tajik wives. He could have
chosen Pashtun women as Rasheed's wives but
he deliberately chose two Tajik women and
presented a contrast between a cruel Pashtun
husband and his nobel Tajik Wives.

Conclusion

Virtues and vices are not the characteristics of
any particular ethnic or religious group you
cannot generalize and brand any particular race
as good or bad, and this is where Hosseini has
erred. His depiction of the Pashtun treatment of
Hazara is again something we cannot take on its
face value. Hosseini has very vividly and
candidly portrayed the ethnic relations and class

distinctions in his novels. His Portrayal of a
particular ethnic group as the perpetrators and
source of all evils and other ethnic groups as the
victim of their oppression, is a bit hard to digest.
An eminent American historian Dr. Harry Elmer
Barnes put it : "Truth is always the first war
casualty. The emotional disturbances and
distortion in historical writing are greatest in
wartime". This stands true in case of Afghanistan
as well, where every side has its own version of
events. Hosseini himself made it very clear when
he said, "I feel I have a debt to Afghanistan
because of my success. I think it obligates me to
be socially conscious, but the books are written
for very personal reasons".
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Local Colouring And Cultural Echo In The Poetry

Of Jayanta Mahapatra

Jayant Mahapatra is one of the most widely
known Indian English poets of our time. He is
widely read and discussed both at home and
abroad. He brought recognition to his new
poetry by winning the first ever award by the
National Akademi of Letters for his book of
verse, "Relationship” in 1981. Mahapatra tries to
relate himself mainly to his province Orissa, its
landscape, its history and its milieu.
Contemporary situation, life and living form the
bedrock in his poetry. He has preoccupation
with present day life and society, together with
his concern for history, myth and tradition of his
country. His observation of Orissa and then India
is remarkable. He has chosen for his theme
various subjects beginning from landscape of his
country to international problems. His response
to the landscape of him country, his sense of
tradition and culture of the land of his birth make
his assume an identity of his own. What Judith
Wright observes in this context is very pertinent

Before one's country can become an accepted
background against which the poet's and
novelist's imagination can move unhindered, it
must

"First be observed, understood, described as is were
absorbed. The writer must be at peace with his
landscape before he can confidently turn to its human
figures’. 1

Jayanta Mahapatra is firmly rooted in the
landscape of his poetry. Legends, history and
myths associated with these places immensely
interest him and form the nerve centre of his
poetry. He wrote a number of poems on Puri. In

Dr. Anupama Sagar Watkar
Sarhad College of Arts, Commerce &
Science Katraj, Pune.

two poems titled "Dawn at Puri" and "Main
Temple street, Puri", Mahapatra underlines the
importance of Puri and what it means to Hindus
in our country.

Jayanta Mahapatra is a post-colonial poet. He is
read along with other post-colonial poets like
Ezekiel, Kumar, Ramanujan, Daruwalla and
others at home, Indo-Anglian poets and Derek
Walcott, Margaret Atwood, A. D. Hope, Judith
Wright, Chirstopher Okigbo, Gabrial Okara and
others abroad.

"He has roots in the real, organic world of our social
existence, And he can also see his metaphysical roots
in an absolutely objective cosmos’. 2

Mahapatra is proud of being Indian. For him
India has its image intact for centuries. If India
really struggles hard to keep its position and
image she would be safe without partisan
leanings towards the beleaguered countries. The
poet feels that he can find life's meaning without
fear in his day-to-day life. Otherwise life would
be like a coin flipped on the thumb and fingers
of a boy. Mahapatra looks for his identity by
reacting and responding to the social problems.
His response is highly staggering when he learns
about atrocities and cruelties perpetrated
inhumanly and callously in the society. He
expresses his anxiety that they could not be
controlled. He remarks in "Dawn" :

Things are only going their way
The dawn appears headless again.
The chill has already come to know,
from who knows whom,
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Mahapatra deplores gruesome violence
prevalent in India. It is described in "A Sullen
Balance". Genocidal violence and homicidal
violence are the order of the day. This depresses
the poet. He expresses wonder why man has not
jettisoned his primitive mind of liquidating
fellow men, not withstanding scientific and
technological progress. He vents his wrath in
"Whiteness of Bone" :

A sullen wind stalks but
even the restful dead in this country
like the bleat of a metal detector,

The squall of violence spurts out so
tremendously that even the dead men resting
peacefully in the graves begin whimpering.
People merge into nothingness with insignificant
shadow after death. The poet interprets life as
ephemeral. But man fallaciously thinks that he
is everlasting and behaves imprudently and
haughtily. The poet feels nostalgic about the
brutal assassination of Smt. Indira Gandi in
"Whiteness of Bone" :

Pale light slashes the streets

For a second I see Indira Gandhi
looking wistfully at her garden.

As I near the edge of the flowers,
I realize she is dead too.

Mahapatra could perceive the death of Indira
Gandhi in his mental vision. He feels regreatful
about her sudden demise, recalling to his mind
all the advancement in all facets she had made.
But the young men reveled in their heroic deed
under the wrong motion that had slain her. The
whole country remained stock-still on hearing
the news of her death.

For Mahapatra, image of India as a heroic land
is crumbling with the onslaught of terrorism. He
becomes nostalgic for a moment and a sense of
despair overwhelms him in "Dispossessed
Nests™:

This country urges us to seek the stars at night
too full as we are of mythic battles, angry gods

and the heroism of Hanuman. Upon those
distant pin-points of light we might reconstruct
some other world, denying memory, journeying
no more. None. Ah love, we had red so much
about you, about freedom. Was everything you
did, Gandhuji, only an act you put on for
posterity? With India, our India, barely worth
roping?

Politics has been a metaphor for life in the
present day world. In a typical Indian way, the
poet records his disappointment in the following
lines of "Dispossessed Nests":

When we learn to let

Our minds leave us, we do not care where
True feeling lies, or for a country's

National anthem floating around in
counterfeit freedom

Its time moves to echo the rain-voice

lying to deep for our nerves' reach, besieging
in vain the poet's lonely walls.

Itis notable that greatness of Mahapatra's poetry
lies in the power it imparts to us to see men and
women, our own contemporaries in their true
colours. One such situation given in the poem,
"30th January, 1982: A Story" lays bare the
hypocrisy of our people who pay lip service to
Mahatma Gandhi's cult of non-violence but do
not practise it. Mahapatra writes in "Burden of
Waves and Fruits":

Another day like any other.

The bleating goat on the butcher's block
quickened its last breath and stared wide-eyed
Its cry bent dipper still over the fringe of its
death

While the butcher worried that his knife
Was fast losing its sharpness.

At this moment the mobile loudspeaker van
of the Department of Public Relations swept
past

Pouring out the words of Gandhiji's once-
favourite hymn.
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Very realistically it unmasks the gap between
preaching and practicing in modern Indian life.
The tone is conversational and there is an ever-
present liquidness of movement in his language
recapturable in Indian life.

Mahapatra has been responsible for the
formation of the canon of Indian Poetry in
English. Walsh observes :

'And yet there are poems by Indian Writers
which seen by any standard to belong to the
canon of poetry. There are those which seem to
be the product of a natural instinct rather than
an artificial taste'. 3

Mahapatra's local coloring comes through his
ease at using nature, beautiful scenes of nature
and also the human experience. There is the
depiction of the aesthetically acceptable
harmony of feeling between man and nature. He
is known for the use of animal imagery. For
example, in his poem "Performance” he writes :
"The moon running white among the clouds/like
a jackle". In his next poem 'Relationship' he
writes : "Orion crawls like a spider in the sky."
He takes on an animal character in his poem
'India’ : "The clock/stabbing in a cobra's tongue
across the air". Jayanta Mahapatra's use of
inanimate things is noteworthy. In his poem
'Relationship' a rock has "tensed muscles" and
in the poem 'The Blind Beggar' we have "Main
street/pounding hugely like a leaning heart". For
the poet inanimate things are endured with a
human personality. For example in his poem
'Apartment’ he writes : "The present opens its
toothless mouth wide".

Mahapatra's use of names of places is significant
in terms of human experience. The two phrases
: "Konark of the Soul" and "Calcuttas of
existence" from 'Performance' and 'Traditions'
respectively are the testimony. The Orissa
countryside is normally a living ambience in his
verse. Mahapatra's nature imagery in 'The
Bird' is again significant. He uses rock, caves,
thunder, wave and sun flames and waves the soft

and tough forms of nature to describe the state
of mind and the state of the 'Bird'".

Jayanta Mahapatra's image of the disease like
leprosy is figured in his poem 'Traditions', he
writes : "Red leper group/sifting lives". The
disease leprosy has a dominant presence of mind
of the poet. Other diseases he writes about are
'‘Asthma’ and 'Foils of box'. His use of domestic
images or a typically housewifely image is
remarkable in the poem : 'These Women'. He
writes : "Like onions and herbs hung out to dry
their hearts heavy".

Mahapatra's depiction of Orissa include "The
Orissa Poems’, "Orissa Landscapes" and
"Evening in an Orissa Village". They make a good
to the land of Orissa, its culture, the life in Orissa.
The Orissa landscape, the Orissa cultural history
and background, the social life of Orissa, and
the rites and rituals of the people of Orissa
constitute the most important and significant
theme of Jayanta Mahapatra's poetry. This, of
course, shows the poet's mainly regional
outlook. But though regionalism is certainly the
most striking feature of Jayanta Mahapatra's
poetry, his poetry is not limited or narrow so far
as its themes are concerned.

The journey of his poetic career is from a poet of
love to the poet of place. He is a poet of Indian
people, Indian culture and Indian tradition, their
myth, their rituals, their temples. It is the poetry
of depicting mystery and mystification. Faith of
suffering Indians in Lord Jagannath coming
through an unstrenous meditation is the main
theme of the poet Jayanta Mahapatra's
contribution which claims to make him a major
Indo-Anglian poet with a distinctly
unpretentious and powerful voice in India and
abroad. For his imagination which is matchless
in the Indo-Anglian poetry, pours in his
unconscious connecting it with the collective
unconscious of India.
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2006-07 | 7252545 | 2992400 | 27772880 | 7145000 | 7928890 | 10342550 | 1907500 | 65341765 | 1207

200708 | 7429390 | 3049600 | 28569980 | 7554000 | 8973170 | 10692250 | 2061550 | 68329940 | 1265

2008—09 | 7562100 | 3086400 | 28544790 | 7816000 | 9864620 | 10016415 | 2203950 | 69094275 | 1277

U0 | 541126315 | 100
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qaAT B. 9: SfoTRIG Hoeh aRgdran H
HiSaoER BIUTRT RO (Ta=T 6. o dddl $.¢)

a1 . 9: U Hisdo SeIfIOTRT deren

TR ATe! TRl gy 93¢-33 TRIH 00¢-09
Wi WIS MhSaRT SitaedT 319 Bafld Id
5, 31T U TRI TEHR! Tawedd agf 933¢-39
BT YT WZaE F. 338300/~ TAB B, F axael
HAa™ dgd I 003-0% Wi (Fdd FaT I§) &.
QYY30/- 7 AIGT F. &960840/- B, 00%-
04 TS HfeEaTTEG HURt BITET BN TR a
00¥-04 T R00¢-08 (Fad urda a¥) wdd
9339640/~ T Tl dTe . 9GER900/- Seleh BNl
3 e BI-3110. TIE! 78 a¥ 93%¢-38 @
T Higa® F. 033¢40/- TAB BT o &I Fdd
TG a¥ 2003-0¢ THd F. 369340/~ J TG .
]¢4¢00/- B, TTBT 003-0%9 & aY 3YTTE 3T,
a¥ 200%-04 URIA 00¢-0% T HAT HETS B.
900£00/- J ATEH B. 30¢&L00/- TAB BN, T
TEPR! TaId a¥ 933¢-3% BT N HiSd® <.
£99¢990/- TAB BN, I ERAY AAd dTGd 003~
09 T F. 963600/~ 7 TG . 33IC0CEO/
-BId. R00%-04 T 00¢-08 TIT HAT HisdD .
4G963%30/- I ATGH F. ALBLY30/- BN ATHT I
00¢-08 B 3UAIE 312, TaHT WIAT HisadTd 3Tcacd
TT 3eqd Ud. TIAM biec PI-3i10. IRAL T
933¢-3] BT HATHISAD T. 4¢4000/- BXd. o axgel
JTdca™ d1¢ 8ld. 9 003-0% TId &, 339000/
- ¥ 9G¥, 36’2000/~ BN, TA.U.T. FIE O]
AeOR 2Rge 9 200%-04 d 0¢-08 TR
HIT HETS B, ¥YP000/- 7 TTEH ¥. 9¢ 96000/
3dP 2. &, UoTeRd AR FEhR! Iaad ay
933¢-3% B HITHSID F. 38034¢0/- TAP Bl
3 eXas Fdd aTgd aY R003-0% W ®, 3¢ 330/
- J AT B 6¢49390/- B, THRR aRgw o
R00%-04 T R00¢-0% U HIHIZTD w.
8093990/~ ¥ Tad ATGH . ICEYER0/- 3D BN,

3 TReET AR TEBRI TaATed ¥ 933¢-38%
BT HITHISS F. 9200900/~ FAH &I, I Fad AT
el R003-09 TAA ¥. 9900&300/- T AGH
F. 906900/ B, AT TA.ULU. BRI T@Y
BN FET (009-04) T T FBAT JEIo TR aud
U1 R00¢-03 T HIT Hgae HHI-TRd &I 2ac!
F. 9009696/- TR RRREOS Mg Ad. SHHWT
AR FEBRI T T a 933¢-3 % BT HIT HiSdo
. 94]00/- AP BN, o AU AT TG T2
R003-09 UIT W 90&9:40/- T ATGA .
960940/- BN TH.UN.T. HIIGT BN HCATR qoT
Y R008-04 T R00¢-0% (AT UT T¥) I
U ¥Ed0 6. 6¢3400/- T AIGH B. R03340/-

EERnE

IRl TAHRIAEN THUT YN HiSIorar 99 quiiie
BIGESTT U Srdear 3R fagd a4 o5, a
93%¢-]% BT U HISH aTerdT 3TUIT 3.34: B,
&1 31U &Xaul Jad ared 3redrd &g ad. I+
2003-0% HOI U 90.¢: TId BT BNl
00%-04 T JATBATRIS HIT BIRIGT GR] FCATTAR
Y 3IUT & aXaY! Hd U 316 T dled SS
a¥ 200¢-0% BT 9R.100: FABT FCATAT 3R .

Tl AT, =@

e | 9T Hisad AT mqﬁ gm—ﬁ
e T | o SN, @ﬂuw
NPA 3T
1998—1999 55301 3943020 0.01 7130
1999—2000 116801 4776700 002 40.90
2000—2001 137801 5371930 0.03 38.98
2001-2002 175000 5771900 003 3298
2002-2003 325000 5955780 005 1833
2003-2004 445000 6167450 007 13.86
2004—2005 715000 6575140 0.11 9.20
2005—2006 1106064 6954455 0.16 6.29
2006—2007 1106064 7252545 015 6.56
20072008 1861639 7429390 0.25 399
2008—2009 2255216 7562100 0.30 3.35

T 5. R+ T FHY ARR] TEHRI Ta<ien wafiad

AT . R I 3 BaTd Ad b, T W AR
TEPR! TaHRIT I§ 933¢-3% T 00¢-08 AT
PHIoEEId U U1, T. T HIT HisaoT Jiad 3uTd ardel
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31R7AT 99 Id Fad gedm ®H (Upward Direction)
srIcaTaT fa_ge Jar. a9g YT Wigqorar ..
HIed 3T SRAear 933¢-3% URIA 00¢-08
T dd 3=l BH 3Med I arard 3 Jifehante
U TRGE SAOT U SIS © A6l Iedh Iaa=auor
B FRA. WU fedd H. 9 AR e
ORI TRE HEBR! TATRIGRT MIHAHR bedr
TRITT U WiSIBIER R B A 3 e
BN, PIITIIR TRoTd IR U 9.8, TRE ared
qred ST,

T 6. 3: 3 hfee BI-3TRfe T 1.

TR . @ T [GHIOT HEDR! TawIdl a¥ 93%¢-
33 T 00¢-0% TAT ITHAMIG TR TRGE T HHT
HiSaoRI MHSIRT IRITENT 3™ 36 A {5,
T.U1LE. O TR Fad dled 100! 3. ahd 9
HISI® GE&T 99 qUI SITOUN AISTR UC AGB0
g 3. T1eT Yacy ¥ UMY R00¢-08 T AR
e ®. 9 AR “3iHaTeiG i ke FedRI
gRoT 1T e 31 Rex 8.
TG 85.4: T hisc TR FRAT Hffed

T AT, T Bl
TqHT TR T . HIT 4Tsdc] T RISERIE
o . I HlSaerar RIDEd . .
o | AT | aE | AP | g T ®) | Wisaamied | TdTEEd
““;;;ﬂa i i@wﬂi“ < ST (%.) NPA T T
1998—1999 50000 2023850 0.025 40.48 19981999 10925 585000 0019 53.55
1999—2000 100000 2530550 0.040 25.31 1999—-2000 96445 941000 0.10 9.76
2000—2001 150000 2723500 0.055 18.16 2000—2001 416335 1565000 027 376
2001—2002 200000 2893500 0.069 14.47
2002—2003 250000 3013800 0.083 12.06 2001-2002 895209 1934000 046 216
2003—2004 300000 2985800 0.100 9.95 2002—2003 1379722 2587000 0.53 1.88
2004—2005 500000 2987400 0.167 5.97 2003—2004 1585441 3522000 045 222
2005—2006 1393464 3003400 0.464 2.16
2006—2007 1793464 2992400 0.599 1.67 2004-2005 2541066 5077000 0.50 200
2007—2008 1793464 3049600 0.588 1.70 2005—2006 3501996 6327000 0.55 1.81
2008—2009 1893464 3086400 0.613 1.63 2006—2007 3683765 7145000 052 1.94
qaT B. 3 a9 3 fasgd A fop, 3T bfee @r- 2007-2008 | 386302 | 7554000 | O 1%
2008—2009 3954691 7816000 0.51 1.98

39, ARAEET AT 933¢-3% T R00¢-0% AT
BIGITENAS SMBSIRT FTIAS! SR T WY, T. AT 9T
Higao! Aled 3FUE Fad 99 duid gecdl HA
3RcaTdl &g ). T U Higdsar TG,
AT U SIaedTd ard HIoradd Jad 3
HHI-HH! B SRIeaTaT faTdl. a1 TR a¥ 003-
0% TRLT R00¢-08 TAT HIT HISTS 3T HAT
HHI-TRT 8 3rIeaTd g .

AT . v:feAIeY GEeR! yawwn qaffed

TeRoT T =|r AT

SIfpatf e | \mT Aisad AT RIS
SUREZEL] o<l aRIE =) WiSaerraread TG

(5.) (NPA) e srgaTT
1998—1999 700000 6418140 0.11 9.17
1999—2000 800000 7976880 0.10 9.97
2000—2001 1050000 9160890 0.11 8.72
2001—2002 1400000 13201110 0.11 9.43
2002—2003 1600000 18945780 0.08 11.84
2003—2004 1750000 23380860 0.07 13.36
2004—2005 2000000 26165100 0.08 13.08
2005—2006 2500000 27175690 0.09 10.87
2006—2007 8035571 27772880 0.29 3.46
2007—2008 10605571 ) 0.37 2.69
2008—2009 12605571 28544790 0.44 2.26

qad . & a6 3R 3Meqd Ad b, I Hise
TEDHR! TR T 933¢-33 T 00¢-03 AT
BIOEESTNG FHSAR! FftITe! 3T Hfehatres ot
TRYE Iad 99 qY dTed o0 g Ad. T A
BIBIAYNT T HZAGTA ATG SIS STAT W HiSaD
GE&T |d dTed AT &g AT, U Jiedd .
q AR "HAHATRIG Fuxirdl RJE FEDRI TaHRIGRT

BT AT N HisdoaR aRomH
A TR 3% fez A4, W wisgone a6 &
JUNEN Boltdl TRaT § 34T Suardl RS AR
3menRa 3.
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TG 6. 5.: B1. USTERTd AR IR ISRl 7aiied

@0 @y it

gl e | W Hied | WM | WiggaraT T,
| ey W@ | (6) | vicdemed | Roded

(%) NPA Fgurd Fgurd
19981999 | 207688 3473580 0.060 16.72
19992000 | 257688 | 4180220 0.062 16.22
2000-2001 | 307688 | 4636780 0066 15.08
2001-2002 | 407688 | 4757500 0.086 1167
2002-2003 | 457688 | 4779160 0.096 1044
2003-2004 | 537688 5851910 0092 1088
2004-2005 | 737688 | 6789710 0109 920
2005-2006 | 1337688 | 7576890 0477 5,66
2006-2007 | 2087688 | 7928890 0263 380
20072008 | 2916481 | 8973170 0325 308
2008-2009 | 3614069 | 9864620 0.366 273

AT . 0 T 3 e AR FEDR! ITeIat
el 933¢-3% T R00¢-08 T JAHAMIS Fuxt
TRYE T U HISTOTN SHSAR! STacarsT 3R e
TR AT HSIBA T 933¢-3% T 00%-04 TId
(Fad a1 Y) Je B ool Gy Ad. 9 ay
2004-0& URIH 00¢-0% TId HIT Higae THIfad
FO0 GgF Id. WY U998 a1 91T HisaoEad
AT AT HAT Hisdorar T4.0.8. Jad 3urd
Sfrdea 9N Hisde THifad S0 3™ 3ead Ad
TR, TV Tiedd ®. 3 JOR “3Hfeaf¥e ki
TRYE TEHR! TAHRIGRT AR BedT SR

T . & T 3 fage A b, 2. UaTeRTa IRy
FEHR Taawd af 933¢-3% T 00¢-08 AT
BIOENE SMHSIRY FRe! SR SAfebatres ot
TRIE ad dTed TBe! e, ATIIAI HIAT Hisds
e ara HIeEdd dad ded 3T fags .
R IEd® %. 1 TR “IBaRIe duidl avga
TEHR! TARRIGRT AR SHears SRIT T
TR ARG BT TRJAR d HIT Higaowd

FHNIETT TR Be0NY a6 81d 378
AT 5. 0: 31 e AR TEHR TN Faffd
T @A 7 et
Il T | AT AeEd | AW CIRECIE|
|y GG (®) | vicdcmEd | WUTHERd
() NPA ¥ |
1998—1999 201000 1200100 0.167 597
1999-2000 251000 2486650 0.101 9.91
2000—2001 346000 5600000 0.062 16.18
2001-2002 396000 8975950 0.044 2267
2002—-2003 481000 10977700 0.044 2282
2003—2004 531000 12206400 0.044 2299
20042005 601000 12400100 0.048 2063
2005—2006 681000 10112100 0.067 14.85
2006—2007 1354000 10342550 0.131 764
2007—-2008 2054000 10692250 0.192 521
20082009 2664000 10016415 0.266 3.76

YT YisaoTaR TR 8 A 31 faea 2.
T 5. ¢: AP AR TEHR! Fead Wwn Faifed
T UL, = R
Fpa e | AT Ead | W LIECRIG)
LR R TG ®) | wieqamied | TATHEEd
NPA S S
1998-1999 15000 459200 0033 3061
1999-2000 25000 693850 0036 2775
20002001 35000 997250 0035 2849
2001-2002 45000 1183850 0038 231
20022003 116000 1317800 0088 1136
20032004 151000 1520450 0099 1007
20042005 375000 1675500 0224 447
20052006 822850 1865050 0441 207
20062007 991661 1907500 0520 192
2007-2008 | 1259505 | 2061550 0611 164
2008-2009 | 1350000 | 2203950 0613 163

ol . ¢ T NPV AR TeBRI T FId
T 933¢-3% T 00¢-08 TT HIGWSIA IHATIG
TRl aRGE T | HISIo! SdHsaR] afaedrd
3R BETTd A b, 3Tfopanfiie Huel dRge Fad 99
¥ JTed oo KT . T AT HIOESA I
Higds IUAe 3RIAT U Hisds JEaT |qad aed
T 3MEHA Ud. TOUE Jiead H. 1 AR
"SfHaTRIG Hueidl dRgE HEedRI TaaIgRT
AR Srar TR YT WigaeER TRomH
BRITIIR TRoTd SFACAH dTed ST, TR HAT HiSdS
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FHEHT Hotfdl § 3d Saudral TRaf 3R BIH
qTed ST, § a6l Uedh XaazIuul H FHRAT.

o

;IR 6. 9 o oIl . ¢ 9%, fharEie o
(T91.91. 8. ) RS PIITRIR SR IR Feeirar
TA.0.U. deoaT 3. 31 uRomy Siar Wi
HTSIOER MTETT 31T UT 3MiEdaR T U, . U.
T HINT HiaETdT 3IUTd AURICATS 311 & U B,
HIET TLIHE 00R-03 T V0&-09 TT BB
AT SIS YA TS 3. YOT HYUTdT: 3R FEUT
JYUIR ATEY. HROT TA.ULT. T HNT HiSqordT 3urd
ST TEaT HH &S G4 USdl. JuT HITT Higdo
3 t4.9).0. U sfudear 3R fazrd Y. =uH
Ted® %. 1 TR ARG FuRid! dRIE TEBRI
UM Uisas Tfad 1% ITdbd, 3 TE0TdT A

oy TRt
9. 3415, IRE $AIT (006, “ANR) GEBR) §bT

3ATfOT 19 GRBITET SFECS”, qIStT, I . 33,
3i® B, 0, T.3. 60-&R, W&, 0309-cyoo.

R. 37N, faRT (R090), “speferrey rearyT geadt”,

3. 3N, fax7 g Sfareda, g (R090), “@vg
37ETq YEad!”, FATGR: [T g7,

Y. SIeRRTG, 1o71g, ST, SR STT1VT §ad, FaTfera
(R004), "TEBR", 3RTIETG: <7 FHTIT.

4. @R, GAT (008), "HHID FNET TEaT! :
@7 371fo7 geae”, TR faer qarer.

&. BRI, T.3. (93<0), "AMHIlTD G gl ”,
ANTGR: & HBTOT.

9. @NAFR, AT, I, (000), “TTEERET TCIBIMIGT

©¢, 7.3, 93-06.

¢. 890, gUR®IAH @t (R099), ‘TL.9C. FHT T
B@EEdt”, TR: e FEIRET.

3. EFSTIRTT METN@ FEBKR! VGl T, 3 a1,
ANTGR 1T O, U1, O, Fi5eroT qfdies \iare fcyor.

90. 39973, faur faad (093), "TEBR! TIGwIT:
U o felaT”, FEPR e, aF 3, 3ib 2, 7.5
3¢-38.

99. §gRABN, FHEAN (000), “3efoTeT 3rEATTT
qeadt”, FATYR: fTegR g Beiege.

93. BIERT, He9T (R093), "BATYD! 96 T BAR”,

93. BIY, 3IR. &, (00R), “HSRT [>iceTT qICTNST

9%. FIFG, .77, (00¢), “IEFEN 3G Teae”,
45 DIPITEHT TF.

96, TG 1o7caT TEBRT &8 103, TR GIRT Famod
U4.03. <19 WE®R JIe760T $g, 7813, AR
grear v, 91 . gfdreror aufdie T,

9&. THTBRAT [Hasaear gaawed 933¢-38 d
R00¢-08 T BIFESTAID JINH TS,

90. TR, ST (1) (004), "FEPR THEY”,

9¢. TR, 3 (R008), "0, UY.U. GHTE (TaaeyT
HRfaeld)”, FITGR: Tl JabTr.
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URATGAT

TS 9T qMIfoTb, IMeTipd g 3Nt famr
FTCTTTTET 2T FaifioT fIrT SHeT 3=y WordT
AT AR IR emean e faem vsgw nomaEn
3G IR T SIS TFUIAT IR IMHRON 3D
HETH 310 SATTD TS, YD BT aau HRA
IRARAT HAMALD § FaEemed die gid 372,
JATeAT BT} FRBR- G2 LTIl G JeaawIT 3q01 T
RO TTATIG &1 FHROY 8 AT P FRIGT G
TR PIUNIE Sdid gadled® F Bl o
gRor RgeRE 3ef th foaReRon gdar. am
Hfesdsear F1@ g [TaRERvl JHTE, 3T T TPiaa
SO 3R, Ha® INiddl, I&TUT g TREOT JsaTedsi
BB HEATUT BROMRT [T AT 311 & 37
AT 1o 3. Siew R i vt 7 feaear
LT U a1 T AT Ferdt O B
Tiftidod! 3Mmed.
q) TR MG HOST TR 30T 3T ATIRIA
USRI FGHUTIRIA FHISTT ET0T FHR0.

R) QEIMIG ARG =g e <o,

3) TSI GeTH SRR & J JaT fHafidquor
Ty, Sal.

|

1. |frer R
Jo HIRFS URATS,
PO, B,

Hif 9 MRS
HETHT e BT g AT
Teifdaed, TRiRPEu

ST URMRIA a1 di=l BraTd Agwd old
HEAVIHR! 54 T HEA-THS B0 3. 3T e
T IREVT 1 Hrafgdhd Hewd TSl fearen g
FRIEAT SATOTAT HIATET MBS 3Te. Tgwd RIeTT,
R, BRI IEUNHFTT 51 3. &3Td Db
HEITUTTEAT T TR BRI o) TIEat. 3R SR
giiuTe %0 S 3. IRORA! P AECATHD
IRERAN WRR 5 IO HCATERIST TRBRBGT
DBEHEVT BRI 8 ASGUR AT, Bifced A=t
3TIET SIRRAT 3 T &0 3R ‘371 S B
RO PIUIET B g ATaR a6, 3.

THISTRY ST ST i oY a&ra amfaie w2
fepan!, TG 3dTe g 34— aTeiaor, 3nfie mray
TS 3TN & B FRUATAIS! TRBRAT 34 fHg5ard
BT 30T Wf&T HRIAT BT,

YR B TgRA

URANRET f[JpaTeNe <end o< ool faver
31 WEcedTd I 3118, HRUT e Jaifior fger
PROITIS!, M JHRI HH PRUITIIS! ST
TReY gefquamard: Tdsiie UeIme 3TagadhdT 3.
IRGRAT [TIR $AT R TRBRTAT 3MER TR THTST
T 3@ 3T A WRBR Raard 3.
IR 3T G AT WU TP TRBRA
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HRIET 3TN H& U0l e,

HRAWENG TRATT WA 3. Sohe Hiea
RATNG IRATRI & IS J YAl Fo0!
g 4. ARAMES IEHET ARG STt A1
HIVIT TG FX TTATd ST, TS LTS BR
AT T 9ad ARG gL Th Heedra d
TSI Fo &R 31TR. eV YRATAI® B FawlT
T waou &% T I WBRA ANRBIGR BAGS
TEcaTd PR 3NT0T FTReENe 0T AT SISIEED Al

PRI T UBR TNHRUT HRUTT 3OS 312,
(9) HeTeT B

TR el I JAMMVT STHE TR 372 A SBD [THIIT
FIEHROT TRUTTA Ul FRAENE &1 B JRd: PRI
T PR T 3 IR 30T STl

TRTETT F0TS] P VI BIICTIR SAEERT TS
BIUTRT 7R 814, BRTEIT 31 AR T2 R 3 feamaR
REGHH

PRUR TN 37 T IR R fhaT Sl AR &l
T TRNGT WG] PRI IR fdhar 15T e HRIar
BITAT T TaiiaR Ul

3) a8l I -

SI@T IRTUT d FRIUR UHT TR Isdld degl al
TIe] PR NIl PR WRUIRI BRICINR STATEERT
3BT ATNOTT BT HR T&T HRIGT SRTAT AT
A FRYR GIRT FaNGR GHSdT Ad ATET 37 BRI
TI&T B 3T TEUTATd. 3aT. 3—TaRIe PR, TATAT
TGRS BHURTH B, ATGHT TR, FTHH AEYD
TR . TR YT B 37T

(R) 3T PR

§) 3™ X -

3WcIE IR ¢ fafae IR MHRUATT AT, 37T
FRIAT R JTIETI0N ThT DRI Thgd GaRT ARNDS
RIS ST @ FIET AT IR JTHFAIR U1, e
ST IR d FRIMR & FRIRTeaT ariia] g

AT ST 3WIeT < 3R TEUTATd. 3al. 3TTd 3%,
3T JIOTAT TIRI T2 TRGROT IR aal § T
Ao fHadl @1 yHTd degd dr e ¥
TEHIhg age L. [APIdR, 3T TR, HRAYD
P} B 3TIET PRI JaTexuY 37T

R
q) IR GURIT FOO! JURUIAT TR BT
R) 3THTER JHRUGIT VAT FR T S B,

3) &0 I 3MOT HHI a7 Y3, &0 ¥ 30T HHI T
AiET, IR S ARG (6.0 quier 3ifée
JATAT o) T YD AR BITITR R
aCH 3T FHROT.

TfeeTs
q) STUIRME d@de! TR IRV HGO! 378,

R) &0 Ty 37T HHI GT JW, &0 Y AT HH 7
AT, g U ARG (6.0 JuTIET 31fErs
JATET ) AT IR BRI FEROT FOO!
3

37T geadl
9) wufie de Adhod- mAfte T FRismmeR
TRITSUT FATT HHGT oYl IE.

R) T T FHO - IR STEITFBIAT 0 90-
2099 T 098-09% T & TG WRA TWRHRI

ki Eai ESad At 9% MMR® | g aRGANRS
Frefor (60 e amfor (60 ad amfor (60 aufdar (80 aufdar
af o 39 7oW) | F 39 Afan) fere FuT= Afere FET=T
wie (oud) wie (oud) ) )
wie (om) wie ()

2005— |0 TIB | 50,000 J&M P
2006 | 10SF | 50,000 T 60,000
20ST | 60,000 U 1.50,000
30TT9 | 1,60,000 Y& STRT
2006— | 0TF® | 1,00,000 T&T HH | 1,35,000 T&T HAT | 1,85,000 F&T HH
2007 | 102 | 1,00,000 T 1,35,000 ¥
20T | 1,50,000 1,50,000 1,85,000 T

30TT9 | 1,50,000 T 1,50,000 ¥ 2,50,000

2,50,000 2,50,000 2,50,000 YT ST

2,50,000 Y& SR | 2,50,000 Y& SR
2007— |0 @@ | 1,00,000 Y& F# | 1,35,000 F&T HA | 1,85,000 J&W FA
2008 | 102 | 1,00,000 T 1,35,000 3T
20T | 1,50,000 1,50,000 1,85,000 ¥

30S@® | 1,50,000 T 1,50,000 ¥ 250,000

2,50,000 250,000 250,000 YT KT
2,50,000 8T ST _| 2,50,000 Y& ST
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2008— |0 €% | 1,10,000 V& S | 145,000 Y& HA | 1,95,000 Jerm @A
2009 | 102 | 1,10,000 T 145,000 T

20€a% | 1,50,000 1,50,000 1,95,000
3029 | 1,50,000 ¥ 1,50,000 2,50,000
2,50,000 2,50,000 2,50,000 Y& ST

2,50,000 YT SIRE_| 2,50,000 Y& ST
2009— | 0 @b | 1,50,000 Y& HAT | 1,80,000 U&T HAT | 2,25,000 B& BA

2010 | 1027 | 1,50,000 T 1,80,000 T 225,000 T
2027 | 3,00,000 3,00,000 3,00,000

30T9® | 3,00,000 ¥ 300,000 T 300,000 T
5,00,000 5,00,000 5,00,000

5,00,000 98T STRT_| 5,00,000 Y&T W | 5,00,000 Y&l ST
2010— |0 €% | 1,60,000 Y& S | 1,90,000 YT HAT | 2,40,000 & HA
2011 | 10€T% | 1,60,000 T 1,90,000 ¥ 2,40,000 T

20T 3,00,000 3,00,000 3,00,000
30299 | 3,00,000 T 3,00,000 T 3,00,000
5,00,000 5,00,000 5,00,000

5,00,000 Y& SIRG_| 5,00,000 YT W | 5,00,000 Ve ST
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I SO 3. WTA=IYd BIosTa 3TRefedTa 3rIcedT
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1 {Sieaamiie TR WTeR Feamid d agisal ST
MO FEAYRTT ST IASTEME! AN &t qoT
9346 HEI WNIGR Wid Ia-edT dal HoedT ANGR
FRRIGEAR AMYR RN IR aff quard
3. STTATIHR WRATIT AP d IATdII e
T PP SRIERE 3MIcas o) Afed 2aT,
ARfee Fxal.

was

9. HERTE 154 THICIFR, HERTE, : SITETH - Aref
PIB (TS 9 -4 -R) R T BT, T9N~bT
faremr, 7RIS, 759, gaE 200

. 8l PIORIBR Y. 7. & 1. HI., TR Il

[T sfaere,

. HERTE 15T ISR, FAIGR [57eaT 41T (9).
. HERTE 159 THCI3R, TATGR [5708T 91T ().

9fBIEIT 8159, 93¢o0.

ST JBTI, Ufed! 3igeil 2009.
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A JarTren 3fer 9 snfeartt Siein caR Whw 3 -

P Nod

UG-

HRA R POURE N1 He@d d A
T 3R, TN T I 2 BISTAT 0T
Id. I W HUEGT TIR FIRUATBRAT TH AIGD
3! 31 WA TRePH Had §ad AT EARUGRT
[NA TIR B 9 IdaR fchar ST 2T HIsid
T WAAR P 3. W 7ed ol gz
ST ST T ST HRA gall, TR, §m a
VR 372N IRET S Fe=g I, LTt IR SHiia!
TS STd TUTS TR &) o giaR 3menRa 2T 37,
1 fii g 3TN HET TR 9N 3B
UI6H B TR 3G e SN, IT TR 2o
3ATE PRUTRY 3MiEarll ST & JReaTd 3. 3
TR SafiBReT Y2NH 3cre Od 31 @ 31IedT
BIhT i aReM 3R, TR T I
TITARUIIRS 31T 3718, AGHHT a1 I FH el
201 OG! 3. a1 Ianmar fde 9 fawr
BIUTTHRAT bg J 15T TRBRAT [3fder AT 3o
3O AN, ATER $E T 15T IRBR STHIT
3Rl BT ¢o Tadh Tdd 3R o Jd e,

3feee:

THR TN JNT 3T B AT BlbiT Al ey
T 3N5E & 20T FaTda Nerafdur a9 arfgsay
HaTHT A1 a1 SETER YRI0T 8T 389 FHR Sauard

|
|l 9Rel g Mar
TR eI,
At T FHoT-amvisy AeTaaed, AR

= Hea, AR

ST e, fafdre anfdarh sHdRT siew et
AT B 3 AGHTe gHiaR euR N IcTe UdTd.
THR Y SO 39 3. TR 99 daR
IRUITHRAT T AR Sebia AT arer 3. &
a1 2Ny aeTER IR BRUAT U 37TE.

&

& Fasar ¥R fSeeamdie eoR WM 39T
HOTIT JHETATAT 9T YUTTd 3T 3. Jaames
THR WY 3dTET YUIR o1l Ia1d Odoe 3R,
Tt & a9 &aTd AT ICaTS ATEl &rTET FHTaeT
RO 3OS 3L,

efw Famn sfer:

JAR 4000 FHURIT HMATET I Fifedt 318,
RITA T BIGIRT X1 a%uTd e ST
IMeBBTT AT, ST T TIb e & Hifed
T FO0! iR A, BIETeAT 7 HRATd ATt gRara
TS, 3T T Ad R BT 7S AT JIH
IRAd AT FROTTT 3O 3 TSN, D
e gt s g Yeim R sfoemagd
BB G ! 3 AN, AT 3 e DI,
RTTET SN AGH! DIUN? T gl BaeT? & Jw
3d T
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ﬁmwaﬁaﬁﬂ@houking)mﬁm Tt
J w9 (Xi Ling Shi) feer aiidis ol smei
IHIH BT IR TR & SNV Fieasy. Frameiien
Ui fhe qairedT SR o aId 3TTed d ¥ad:-Hiaa
TABER PIRMARYT TR HRAT DS, DIIAROMET
TRH YU TIHS @ TR Wi TN, TR
T [Aae o R Preo!. AT A9 TRIb
I 3OTSOL. 37N de- TN e BT, 3R/
TEUIATd. AT T SR TR 35S aTeiquaT R fde
DIARVIIRIA 34 ¢ B IGMEUI e fema
PN Pleo T I IR HIUs fqoroaran ufgeT anter
1 ML a2 fael & FAIeT YUIR 16T 8. 4. 4,
900 T 5. I. 143 I TRV BRIBAT 2T
JETE DI TS WRIRTC FGL. & a0
AU YR 9 Kars g furr Jaa & uigd
JSTERTATS d 3R TRETT B1P &l B BE B!
AT i TTHTATIHION MW i aTad i arsvand
AT BT, TTraT HT FROMATST FIGEOTE AR
S1d BRIER. T STagaid® 3000 a¥ eim M
S AT UGB! TS X FAT T} ARIGRY
fEgor IR

HRAT LA ITIIwien 3@ waq dgd
TS HATGA BT Gl Je areaTes SR TR ST
eI @IATA AT YR, 3RETAH, JheI, T,
fafaet (seat) snfisesan foerT, stam-®IRas
ERBMTGA ST &1 BBl AR SAT0TE. TITEHT
1 TR ILATAT AT 360 SO0 378, TR
UG THRGHO! JF A+ AHTsaTd 0.
93¢0-30 T TLHM UM UM HRA IRMT 7 <.
HIRAT FHoAT I & afdeR <2 3R ST
3ARPT geol R TH B &. PIRAT RaeRes
7. ST g foee a1 SRId doea M AR o
ST 3RS 9¢ 90 Ao Tfeedl e Hrasrdr fRel
S Fo.

T IR UfchdT RO R TN o

&1 EHIHuon a1 wd aedid a’ae 378, s
TG gTaTdl M0 31 A R A Iehaot
3R, T T § Ui @ AT uidd o S
foward 3. AdT BB a1 BIUSTET T MR

HRAKI® I 2t Je:

TIR HAT WX A0 It AT AR ST QAT 37Ted.
ST AT IR S &I EwAd. R HFIIAR
NI YBR TS Hidd F3=1 f4=7 3mmeaard. WRdTd
T IRE! SR 3cTe Ude ST, ¥ fded A15®
T WiIPHe TR TaRETd HAd SIAUATHRAT IRRIAS
faf3re Tiefiam 3T FRa). Tefean Tam Tad: Higd!
I TIR HE AN FUD AT Pl dl LN .
TIHR Td: HIaa! TRETH Had IR BRal. ATB
A P U, STHR ¢o ST 3120 3ed B
ST PIEmET 39T [ SR sRar sRuaa
ol

URA ST 2T I IRT TN BT T
FIRE a1 94 {SHore arsar g 9 9% g
BN TG 3med. TRURS 7 el e Ty
2N 3T I 3T 37TE.

R R MR 9@ 3@ Iadyard Feer
3med. Rava qd SIed YRANTE Srel dermed 32
R G 3. 9¢0% TId a1 I LTt
frafa Aiear /o g 3N, ufeen FegEHTR
YRATA 2N ST 3Fofa 3ol IIe SeY. gaa
FERIGHR QRIRIIe LM JeT G761 Aot et
hroTes fFeher TRBRA 9394 e end 20w fasr
3 ffies, 9333 RIS AL FRTAR By e Hedrdt
RIMUAT STO!. a7 HewgR fafaer avsmm g wd amdiar
29T |4 sard e Fffder fFrimor Squar
B PO Fd. HERTGIA 2N JARMST MAfHeb et
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TR AERTE, AT XL UTEHTST 300! AT
a1q faaRTa T 93310 AT T XL AT
RITYAT AR Y H!. AT 19000 THR Jardy
BNIGE 3_GF 9600 H. T Y&l ST DI Icures
A0 . TIHR M I a6 SR ST
TERTGIAS TSRIG!, H8RT, TEYR g TiieaT a1 3907
foteeamiie ceR RN Ug 7 ATean e JuH
THHID BHTAT. PRY LN IS TANTE! HERTE AT
HRAKIG afd Aicae #samed The Indian silk
Export Promotion Council TR T 378

e i qUreHigs aEmaRUd SIS
I YT S 37Me. Silk is a Queen of all natural
fibres' 3T IHSGT TEIUS ST, AT HIM,
TR (BRUC) & HaTae, e B 9 dadia a1
AT YA feg A,

R foTreardio cux d:

HeRT1 foreeamdl M fcher e=meR 9.¢ o aufyat
RO 3161, HeRT fofead 9900 T 9¢00 AR
FHERATT AHBReT U T 315]7 g& HiodT JHIond
3. BRI foleeamd IR U= 9330 .M.
3T JfHaH ATHE 8% 37T AeRIaE G g
AUH ¢ 37eT AR 3. & HIT 30T Hicada
Y WU 3NEEUATd AT, IV Hieded & i’
R I YuaTd Idl. 31 9T AR 300 TUUR
TRUIR® TgeiH 3nfeart SR &d cwR bW
JUTEA FRAT. § MEART ST BHOS Ha
AR 3T, BTHOET GHEAIDI 300 IR aHEAT
T TR LN BIRT IeTE dHRard. R faum
BT AT BeATIRIR 069 §aes a8 TR
AT GETATE AU FHIAHAIESS B! 3.
e faumTer TR U ER HeRT 99 e
T FRTGAER ¥ERT g Tifear fSeeamis oo’

R e foe 9 fowR Sl SEeeR!
HfquaTd 3Mel. a1 ST i Voo Goyd
Jlae UG He QAT e 3TTed.

TIR B g TR [IRdR a7 R [2NH $g, Saxt

Rt 7 ufsreror g

1 |4 T Jid TR XL Jenmmar fovaR fasr
SUIRT THR X2 34 IR Eavqr 3q7 e
AP eT ETaHR B1ad 318, SR fofeeardis T

3TETAT WOIBYHIOT YUdTd 3ol 8.
31—:1,. ?I"T?ﬁ?*l Tdbhd 09—10 10—11 11-12 12—13
£
1 Ul HIGqE éw 490 907 585 1191
(el
2 HT*T[?ﬁ RSl 245 298 282 353

3 | SIS graoel & 1.14 0.99 1.14 1.30

4 | BIY STRA &l 44.81 8.6 28.38 | 34.00

5 | qd e L8 179 0.34 113 1.36
il

6 | orTR At AT | 268860 | 51600 | 169500 | 204000

(0% ol ded ga JuEaras! 990 77 faad
BFTIT)

TR PN It HafmoT fasraTe! 5 9 by
AT fafaer dism Jafduard Adra. a1 disgR
el Hod fiear FTa. fSeeraa AT
gfRTeToT 20 &IPS WE® BRI I QuaTd
3FEH ATl 3ETEHMT FET, THR FIBId S+
IROY, Tt gerieRor dve Rohr &1 fewdh
YT qRaeT ¥R RO 7eie qRaoT 3iEys
fAfdtexiar 3URvaTa Mo Joyd Jgiaen
FBHCIPRUT STE! TEI g d Mo A3l
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¢0 T T 3RS UaTd A, B G 15T IRFGR
3TIa UGTNTT 3291 31T 31T &Y, TRUIRS Tl
BISST & TR AT I ST |, fysry gor g
favaR aRor TR st T anfearit ST
g1 Jfaem Riquard Aard. W JASRT! g4 faot
ST, Al SRl &1 a1 Al siaia ST Juoe
oo fedean smed. WerT fSeeardie afger aud
TCTAN JETBRM & d 150 IRGRAT AETRA THR
TN I FIRUATHRAT NTe & 31 378, TR
R JENT &1 TATaRUTR S 3T a9 378, TS
TITGRUM ST H& &1 SN BRUATd T, ATIFHTOT
BB U & JT AR FHege 0IRT 378,
anfeari S wRRT:

THR WM DY AT HRATT 39T Bicaea aad
YUIT Ad. TIR DI JAEAGRAT G FS 09 7
3 & 3med. & S A9file e 3neward.
HERT, AT THR 2N IUIE HRUIR STCar
f&aR TS 090 T 300 ITUNH IMewdrd. TR
R IUTEHATT HRATTT GIRT HHID 3718, FERTGIAS
U4 HTTd TefeRIo!, TR, HeRT g itear a1 fieeama
FAR 300 JUURIT TRUTRS TG THR W e
YAe ST 3ed. R Jcar FHemie fea’
ST Bd TSI U T 315{H FeiaR THR W
I TE B 3T d IS &R alE Fe 3.
3NfEarRT ST TER LN B 3ATET FHOT &
FNT TG A TP WWRT UM J U@ 37ed. Al
WRET B [CHI SIvATBRAT T 1343-60 o
919/0R/&\9 TIT TN I WIATHTGA AR
TERT, 154 G THIEINT HEBHIG THR XL T
J&§fgeT Sa Bar. 93¢3-¢8 A foed faem
HeTes 4 faid 0] WCaR, 9330 URH [
AT HERT, U TTeT HIGd TOR YR fabr
ST IEAON ST 3. AT IS IS FAUamHRTa
3621 31T 378 DY, AR 3@l SFmia & iR
fET TETdl @ THR XM 3 dreld g Jfeardy
oo feee T ReM WeReR HegT
SUITHRAT BIHBRS @d.

HerT foreeara Fa:ferda ura maid quR e

ST IS HiSAT FHIUTER 81 318, AR aHard e
HOO! 3. TER SR fhed TN &=l I e
TGS 3. & R K JeTa) ArHRar aHemd
JTe PHRUT ATTASD 3ME. a1 JUoeT H& feearg
Tt STl TR fhed TMUT dRdlo dIgR J9hie
FIEATGR TR P 3ATE e AR T &
B3 @ 300 TR GO0 IR Bidbid TRURTET
e Es.
forsp:
TR emer Feraer &1 e 3T 35S FIeT, § i,
a7 el FFegR TR LT IET HIUT Al a9
fafdre s i & 3 oxa forit et e
yeTat aresRar ee faer iRa 3R, snfearit S
TIR PN 3dTET H4fiie gaEThd Svard &
3MENUNH TGa0 BIE 3 B it T IRURT 3R,
T a1 BETd ufdfefad sRvamn 5o oo 3.
FERTTAIG 39T BiCEd Srad SR TeR 2N 3
el BB WRRT UM & SR o Rl
3R & TER I BRUAT A 37T
et o
9. feR TE9IER a7 SR’ 9N f37cwT 919 rafed
BT, (57A), 90T FaTE15E, AR 0993,
2. HIA v & Reiw FEhrEl et eaest
famrafefar, agerT yarer, Rrawa, R 398, MR
20009,
3. TR R9NF FENT- 37fEar! BT e avarT W&

JASIRTE "rfafsfer, 9w faara sifdert, foraT
9N Brafad, YSRT (7)),

. TERTE CIEH, 6 3RS, 09y - 90H JeNT
TIfaRUIgR®,

4. TERTE TR, 9¢ AI@aR, 093 - @ AT
90T VIR ISR,

& WD, faip 92 FHART, 2091 - HST=TeIT ‘BINT
3T fHBUIR GRET,

0. GPI@, 0 O, 099 - ‘TEUT HiRGIEIR! 3T 909
e

¢. qBIw, 3 7, 099 - WNF I g Iauare

il
3. [focwT 90T wrafoa, YSRT - ot

2070 ——




ISSN 2231-1629

g}g&im@wu@@]@@

ANYR SRR Bi-es Feifdenearia fameiit vea ues

Wawmmﬂﬁ?ﬂmw%aﬁaq?m

TRRATSHT -

STAG U il &l SR TTed 3.
SISTRUSA UTEdhrd I Hgward A0 . TEd
TS I WGl IRUIRT AR I, ERAl Hod
TR fbAd QTS TTEd WHTID. i Siitad
EUINIS! 3 4ifid 9% @ Haral TRaT 3.
TS 3R THG I 31 e, TR AN
IO IETd BH. T 3 SRS TS Zddl
e 3727dT JUHITT 37T, HRUT JAD TSI el
FROGTATO! 3 ITHIT IRT TGl BRIAT BET.

TAST T4 M [TaRBHI IToeT Ho- dIcdT IS,
TEd AT AN NG R &l Igof =
HEIE AN AR &Y.

TTEHITHTE! I, FSTRUST W Edle. 3D
famram get favdwes woa Consumer is King
Pin of Democracy 3/ Tcedl . STRUSd
YTEhTd TN 3T Hegward 3. TV ‘TED &l
RS UEd BavlHl 3q7 IHRGS! TEHIHgE
3refeaeen (consumer oriented economy) 8. &
HEVGER! SIHTRIT FHTSTSNGTT DoTarad! 3G
TR UED SR SR S 3TAGT Ty

<. SHeT Do
JTS®
7.q.9. AR faemdis, AR

1. PHfdan 3R, SRR
TET® TEATID
l. TH.%. 33 BT, fIeT g IHTERTE AER
vt FETfaeed, ET, SRTGR *R.

SUHIGT 31T UEHIET IR RIS 3R TS
ST 30 IRl YedeT TGERIT A1 Tt FReredl BR
T 3T 3 A I AT, | dTed SrRaoedT
T, SIS, #®, TOTIT T B Sl Izl
Raol, Wedl T BHAT SRR ARSI 3
T YIeT SETATT STl 3RIUTRT UES YedieT TATERTA
AE TS SN TS0l SUTRT b 319dl. & Mot
TSt IMEHIET TeiqvaTd Blercd T Fad Jedrdr
fiGauE 7 HHaUE A1 3.

FEITA T & TEDr fobat SUHNIGAT 31T, JMEHI=T
31aead 3T TRid G0N % SATEHHT TR
R O 3R fowa 3/ o fafag AmiTr @
TR BHAUE Ho! ST 3R, T J TR
FEfed 3 Ieane I UTEdrd Q0T HRaA.

TES & [AGRAe SIeaTe o 3 afed ST ard. 3Hd
e fafae 1eR wafae smam.

fmior =01, FEIgot Jar U1, FIETT TERT TF
guf T FROT TS T TMEDBId SNLAT B3 ST,
ARLT TTEdh ad-d IRET HROT 3w aal.
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37T B IRPRST YETHR UdA TEdiedl ol
SUHFITAT EFPI TRETUT HROT AT Bl

RIS WSIe 3821 fHiRaa a=var 3 s
q) e yareTT Reronfasdt wmfgdt S v,
R) faenfdi-med smrsasdr fosaud 318 & UL o

3) foenfiAT TeddeEs Wik 3R @1, & S
o,

) faRiued ITes &a® a AR STaTEeR! arfasy
Tt 318 T, § SO B

6) e Mg fawi faenfdim geomme o,
HenerTeh Yl :-
9) foenfT grReafawR S SR

R) TTE®H IGaIHS [qanifaed TEddtauat
STRsaa FHfoT 81 31T,

3) AT U WRETT EROT ST SRS
ferenfe mreaafawlt s femfor 8 sme

) foenfeiar Ies Soadge @dr gIUTRT
HHAUE HHI a1 37T

6) faenRiFT Tl TR Hiagd Yo eI
1fedt 3.
&) foeniRF sdv@Ifawdr S 3.

o) faenfefiaT 3/ 7 sitwer yeRE, MR, oRE
o= g Anfawen derar, A= faumT

ERZICUEERIIE ISR

¢) TaaRiST e Fue 9 TS <Ied NSl
i 3.

3) fgenfoi=iaT ao g ATUTa o= BeavEIaEaY
iR 3TR.

q0) fganf¥iiaT snferrdined @om= BerauI fasaT

Hifed 1R,

99) foenffiar g aTEdle’ 3o ST
TEdie araTad HIfgd 3R,

fawamht wafar :-

q) & IR $Had AR IERIRATd HATIGd 37TE.

R) ANYR TERTAIS BT AR IATSATN S
faenfdigRara waffed sme.

HeNeMT & 31foT ey :-

& AR TeRTdT fEaRT 3R,

T g - yRg fawamd wife Sdee axvars!

TAT a8 aRA AR RS 90 HITS

HRITGETEATNS Td! 60 TEHUT &oo faenfiian da

freef ueadigR fas a=uad st

HeNeM Jfeagpaais ey :-

q) faenfiiT arEdafawRl S s

R) UE®D deadie faaifmed uewdafawd
ST f=for g1 312

3) AR U TR EROT 0T SRS
et aed mRwdfaudY sRedar fFrmfoT g
3.

¢) fonfd=h ues FRedgs il R
HHAUE HHI a1 3TTE.

6) oI TTEdT PR Aiag Yot ST
e 3.
&) et saadifawl s s

o) TG 3 g 3ilve JeIe AERTE, o,
go= 9 "fgweht derdr AmoEeTE faemT

FTelawd S 3.

¢) Taaf=Ta oes S 9 ues e anfawdy
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])

90

ATfRe 3.

faenfefiaT a1 3 AUTd BT wHav ey
ATfRe 3.

) fenfeisier snfermdmen Som=an wagumi oy

wfestt 3ire.

99) feenRAT I e fa 3nfon ST MEdleH

gIeTed ATfed 31e.

JUER O -
31 feeRFieRar sugeaa g

9)

)

e ShaTd Tedar fawamen sraeaddr derd
Udl, IAR T06 fqanfd=e aedbdiawdr
STR® 31919

faenRIY & ProTcare! & wiasara s oo
TRIE T TESAGT T4 7 3T BRS.
3T 301 AT Favamos i i aa, MM 3mfor
IS TR & A B0 Had 8.
TS ! TEdIasd! 4 i 3I®
TSI YR Il AAd T o STao!
I ST5] JBDHC BRIGI. SAOT 3T Fograr
AT 3T AHEZ ST Bldol Tal. P
T TR I AT TS @ A6 TN
TR

faenfT Tad: JeTdR Us fdhaT T UIgd TRa
FRITET 11 Ulieat. e crd! Jarerdr 3T
TR a8 FRUTE AT BT IO,

GEGT I HT a3 aTar JATOT foreredt o) et
REMIRIERIGEE SR CTR

3ToTe T griede! foafo=T FeHmT earat
3T SRR =IIeH FHUga-ast - aftad IEEs

A U3 370 TBR THIGH THINGST HedT
Sd TEES IRBIA FHIT 1.

&)

PIVIATE RSP a1 garean Areamiean
SRR fagar 7 3aar w@q: @1 du-rn
ey 3T Ao 3t aEEs S 3T
TlHeN HO- I BRET B

ST UMEdh TRETUT ENRUTT 3MfoT amR FaRoT
TRIT @A AR U351 SR Bre! Jor e
3NCITN TEED [ddbs Hifga! eardl d Taa:ar 3nfor
SARTAT EFHNTS! A&l TIT2NG e, § Uh
S 37foT AEwT MDA BT 3R,

§) TRSRBRT JuGer FerT :-

9)

g 318107 3o ATfEd arER UTEhiTA
EFBITITAN STTBDBAT dTedTdl.

TES TRETT IR fafir e fafaer wReR
e e smaee avw.

IRGR ‘TED GREUT [IuaTaR 3menRa Javesn
THR Taias NS BRIa).

AT, EXATAD, AE!, TS o, STagAc! e
VT TR AIEAHITT IUANT BT UTED
TRETUTGEAT TR 14T, Td 3=, fgar amfor
TTRT3Teh TN THTIeT 3mar. 3nfor Rars swe,
Ufesd geloe!, AT 3 3R 3Miid =
IR {391y YT THRIGR TehIeT SThUTRT
31T

U] BT 96 3 ATl dbRI 3fee
TARA TSI AT, ATTS! RATb TRTaR
AT B BRI

OIS T3 BT T BMHTT Tichd B UTed
TREUTST §6& ATd.

TED RIE0TT BRIGH JTaTedT Sed 37T
AEGIId WRIR GO HRUAT fhdl e
ITITIHATC TR ARATIR BIET JHIOT TTEd
RRreromrer Fwaer FRm@T.

faafei=i=n uees ferewma afkqof s
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Knewiedge!
escraence

@ quaTeRar T FB 3.
@) freror aRES} Iuged JI -

TS TREMTITA Tl S Te3rferagR Ja
FRAT Ad. AT FRIPMR Wi, Areafis, I
Areafie dra Aefdaraa fRieona & fawa sifard
FROTTT 1T, MTSTA At 3rRITSTHIRITS! ERTETeR TSl
ERITAYY SRICE SATERIGH o o 81 AT, S
TREIUT TS AR BROUTRT 3ITAHH TIR B+
A ST aTaT 3UdT 813 SIdar. T 3o
T T Al TCIRITS! &1 31T o ST,

3) HYNUBIS! 3ugad Fo :-

TEH TRET0T NGNS HRQR a1g 3me. iR,
TA&TOT 3ATOT TN 3P ST+ JTETITIIS! U
3ed. g fovg @ele wmmY 3.

9) g TRETUT TSI eI
Q) IRBRAT UTedh TR&TUT ENRUT SIbIcHD T
3) "ge=-c AU 3107 UTed TRETOT” U oy STeTT

Q) OB SMUT TTgdh TRETUT
4) UTED T ATEHIaR d THTSTAR ST TRUTH
&) UTea f3reror 3nfoT T gFH

JRIRY 36 [I9aid ey 31ea9< Hod Ued
f3Te10T 3MTUT TRefor e Sha=de ane  3iftre
THTET Rl TS.

9) Consumer Protection and empowerment through
standard awareness. (Caira, EQypt 5 April 2004)

R) Soni, R.G., The problems and processes of the
development of consumers co-operation in
vidarbha commerce, Nagpur University

3) &I BT BHCaR (R008) HGHIRIB B, it
G GBI 9, $FIETER B, ERAVG,
YR,

¥) 81 &els, ¥al, ‘TIne (feaia 3mfor geae)’
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A&IodIal o HI3NdE! :- FaT0dIe dodoll dedl®

YA :-

33T TSI 3D RS MeThgd a1 faurds
TGIDDHG TIhT ST Wi TITE 37U AT Gayerd
2l. FHes R g wren e o). fudew o wa
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IS O & BRIGH o smavddal ¢l TRIRG

1. fowary vH. Az
oRIR freror fawm v
3. UH. 3. A1 3, IO 31 MR AREGR
IMTsY FETfaansd, AMR-RR

f318T U9 WS IdHH AT IRR 3R A9 Saq |
3R URad=T o1 2l

I UH Ao Ao &1 I8 ST H G
31T ITRIR® qor siftes faera o=ar &1 s wd
3781 U TSI AT BT P IR &l AT B
T &7 W cafar TRT6T AT 511 o GIRT 37qT TR
3T BRAT &1 3Ta= Hf 3&RaT, I~daT, |<d v
Scprear fIen gRT 69a 21 a1ed & afaira yfd
3IGHT AHND, ARG AT HIGTHS [Jorg dg
dP HAI-Hife el 8 Tl 319 db 98 IRING f31eT
T80T 9 B

sf¥gfea - afigfe aramaxor grr =T vd wmd
AFRAG 3ERN & f59e SR &n favly yeR &t
TEI3NT DY 3R fRIY UHR BT B HRA BT AR B
21 3igfcTal & gRT TaER & faen &1 Fmior g
&1 T Y=Y S Bt &

AT HUF - TR 570 & RIier v rpud
HETqaTear # 3TeaTRd faenfoat o ARiRS fore
T WS & i 3Hghd &1 o eaeH|

A & I - TRT BT YU 35aed ity
HRIAaed 06 31PN HeTdared & faeaneral &
IRIRS 16T w9 Woga & i gl &1 gors
eI AT| FHRAT BT GERT 3429 AL Ud gy
foefrt @ siftgla &1 AT T o sreaad
|
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g -
9. TR 31eadE AR e & sifrifier neifdenea

¥ 3reTTRA R4 THY U4 ¢ Ao it )
fosar mar e

R. WA 3regad AR oo # R sipve
HRIETGd AR H 3TEITRA % T8 B9 0
Hfee faenfifat w fesar mar o)

aReea1 - 3RS v srpvs mRIdasd &
faenfdfat & arfirgfeq & wmefes sieR =&Y &@nml

Taftrd Aifeed o1 3reaa - it e 3T 31T
& fose eRiIRa fRTen vd woga fas fawm & ol
TrRIHT 3§ STHR MBI J FaTerd s o1 31eaa=
fopa |

Frdueafy - IRqga Y™ 8g AR 50 &
ImIfe FeIfdaea § 9 @Y ' G AfReT
foenfeft wd 31 AeTaaTed TR 3 R0 IHY vd
R wige faenfiat & fafir wemsit § sreoom o=
a1 foenR¥iat w fovam Tl w6 3ER A B
R0 U B W weeTae! @1 WA fda ud sifder
&1 A1 fowd @t o fomg A gy fosar mar o)
o FeRIE® yeAl & for gof wewma, dend,
JT¥ad 3rEwd, qd 3¥EAd B HATT: G, 9, 3, R,
9 T4 FBRIHAS T & fou HAer: 9, R, 3, 9, G
3% v fhd W

B! BT THADBRYT - AU B P T B B
fo5e srRiemaat wafiTa weemae! & gafa et
& U SaR W0 IeaeT T & HRaT|

3ifes URviiaA vd fagduur

R - 9

e serfaemeat # sreaaeRd gy vd Afger
faenfarat o eRIR® fren v Wege & ufd aifigfa
BT JOAITHD 7T

5. | foenedt |fReia| ae | yafe | yaiftre | @l | o
T W | @ e fgem | Ffc @y @ g
& a1 E @
i i
1 | g %5 | 4974 | 989
095 | 197 | 61
2. | Al % | 4395 | 1016
; e
50
49
48
47
46
45
4
43
2
4
gy Hfger
IRON - R

IpYe Felfaaesdl § 3reudRa gey vd Afgat
farenfrit & erRiRes e vd Woge & uf sfigfa
BT JOATHD HETT

.

=
foemeft | faenfRfat | wren
B WE | B A

gHITS
fagem

gHITS
Ffe

Rt

¥ g
& @
1=

T

¥ g
& @
G

44.95 6.08

75y 25

075 1.97 86

AfEa 25 51.51 9.15

58 R&EE8R R

gy Afger

IR 9 & AR AR 58 & sttt
HeTaTaat # sreaRd faemelt & sifirgfc goiam!
JRUT & gy faenfefai & uraiot & weaHe 93,09
vd wigor foonf¥at &1 93.33 &1 gest @1 wFe
fa@e 3¢ 3iR wfgwni & 79 fd@es 90,95
2 3 IR 4 0. 04 T1f TR W A1f &1 g
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T

I frepd e & fos et vd wfeer foanfiat &
IRIR fRret vd Vo & uia arfirgfca # wmefes 3icR
gl

AR R & AR 3PP ASNIaSd H HITRA
foenfdal # q=st & FEgHET B TP 88’0 T
ARG BT 49.49 T I $T AMG [T &.0¢
vd Afgonit & AFs fausd 3.94 &1 3r: & ged
0.04 AAEA & TR W e iR g wr
3o ey Tt 8t & g ed Aol # eRIRS
et vd Woge & i gl & wmefs s 21
SELC

9. WRIR® R1en & Aew@ v usdl o a9

TR B AT BRI AT

R. 39 UBR Bl N 3 fawar g & foenferat
R fo5a 51 Faar &1

3. IO UPR Pl 3NeTT 37 foic> v uewr & Tqanfiay
R IRP T STHUH J o1 DI 57 ol 2

Taof 7=

9.

B3R 37 ¢ BAfesfest vos gaprea visfofe,
IMHIRTT AR et &g ey yee, Sedr a
T RIS fan fowafaeasa, w@riooR,

R090.

3T IR, SHE U6 URT, BEHHRII0T
3dTe, 3INRT, 009

. fosm w5, oRIRe e & ufa fafde amit

& faenfdfat o sifigfcd &1 go e sTeaa T,
MBI Nwa. 8. oy vdy, 3r@der yam Rig
fawafdeamea, 7.9, 099

G YT, 3TRT, 000.
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A 31,89 ST & 3iaild ¥Rd WIfd &1 3R 30K :

U AT

RIS R R & [T 9RA WRER A facia gamae
@ 98¢ Aeyul §arm & afe oI gt wwer #
faciia Jamit § dfud & & a8 &R 39 & fasr
# qren s | ARt B 3niie wu § Hered s
& fou s-e AT & razaedr €, ot a
T4 B9 98 oY 3R e &1 e &9 96
fea @ w9 T8t faia TuEeE A= Yo
STH-8FT NS O BINOT FEMTHAT 5 94 3R 09¢
o1 Wfeis o1 5o 3 o Y foser gurRy ¢
IRA 098 P R ¢ § fbar 1 | Ao B
YURY & FHI AT JEHAT ST 3§ TRt B
39 g8 & Hfdd & AER & [ H 7 BT 3R
AT AEEG FEEAT ST B U Ui Epd
01 GO YoH OH: GFRI JoH 37, 372 oH
T5gw & Fwad faa {5 araR snfdie nfafaférat
F BT B 2NHG B B TR Iy B & | AT
YA 511 = T o7 B “TRBR = I8 {STHar) 31
B 2| TIHA ST 7 59 [T dekied 0.0 BrE
b AR B S0 Va1 o1 T5EH 32 0.6 R
3 @rdl B Wiow & Bed B I B 3R =i
3RYTIT BT TATE IR H Aga B BT 3R e
a1

LA AT & d8d TP URAR B 30T U 8
@I §1 2n forerd 32 4 oRg WU & famm fdy
U4H U RuPay Debit Card @t '\'f]ﬁf?JT T g
A S AT TRIET Y & H IGaR a5
TS & 57T A 379 STd Y WiaHT BT Ty & T &
I AT B GRET BT 376 W1 S| FHDB 30T

|

g1.UaH TS

e ®. 30X, HI-GHd smurede, Ewdan!,
INEAR, AR 93

£ e 3§ 39 BT T4 ot R & 3ik SRl &

Hraf B gerar W3 desReR &1 g1 3R 318w

et & i fb 2T &Y g B Hotgd e

ReeaT -

B S99 AT & HRUT TR TrEor Bt & 3
SN P ST e 2|

B UYHEA -4 AT I8 TRIE H U 38 B
S qn widwr & fov 32 9o s # v
31eq T rfed gl

9) SHBET & 39 Brf T T B URTERT T
31 &

) THNHAl SHYS Ao & I BT e &
3R 3= <91 Yyl § 3oAT eI &)

T Tl -

e dur fgdas Ed & gRT STFGR! 8o &I
e 2 vd faeosrens ufthar o #ee o ™Y 21 v
f*RYer0T va Tt & IMURWR fazadwor far 21

o= -

I R fth AR & AT ori a8 i
2|
THHA ST AT STHBIRAT: -

YA STHE AT BT YHRH 8 & I2ard 31
dP .40 PRI WA &1 I | oFd ¥ F5 uRart
G B UH W dF @ T A TR B
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JATE DU F Al FH H S IS Bl U
37TBT AN 8N SHEM AT § 6300 &6 81 &
o @l & T 9 THBR! & S qer
THIUT TRART & 3fed #ag A & S |

TETHAT ST ASHIDT TRT & Td $I 11, T9 B
far, srefa 2ur & o & arfor Bt & dne
3ew & o yor 78 o 9@ | sreds o o
AISHT I AT ST AT a8 Bae WeR] b &l Ao
2T oY BT <1 BT Uh F8T W IRAOT qn fea=
TRar & 52 smres qun JRféa o= &1 w0
2fSe B1E A 39 PR & U 3189 A & AP
371 AT B THIM R Pivad HRam &l T &
T 2SS BIE B YIHHAT YT AT & 8,3
J g oRaR ¥ 39 & ufd were seml 5 @
e & BN 910 BRI I 3IRAT| 30T YR
HTS AT b Ui BN BT TdER ST Tt Tt o
3R 3k w gedfior aRaer # efee Hfee o s
faenstt o dax B! e U S &1 37 & 59
S TSI P BRUT T IS & Uil o T avt &b
BT & TEaTaT g | 1T &) 37 P e o d Y
3fera aRad 3R werEET S 7YY & T fieaw
F T, {5 3R e AT & ST & G
IGT 396 918 R IR B Rprs g @i |e |
R I 3H B AR 9.9 RIS 31D TS, 0T HHY
fopetY Qo1 & &Y <@ T, STET U Wiy ga- 3PS
@ T A

STHEM ST & RT &l 5 Yo gfaemd :-

q) STIgaT (Life Insurance)

YEFHAT SEH IS 3idTd @Ie T JIATIRS! BT
30,000/~ ST T HAST a7 SR T1e & fopan

3mufed &1 et & a1A7 AT 9 BRG b BT BaaT
feam monm|

R) RUTGIH (Loan Benefits)

TETTHA ST AT & dgd STl Wio- e @rarl
YR BE Al & d1¢ T99 4000 DY Tb BT HOT
B 3 THd ¢l AR T O & for agd &9 &

Tl & b g A F=EH AT IRIe! B
& T G PR qAT 39! 8! P e 15 78 &
T faen Wiat B IEHR & DY J I ;T
3¢ JR&T JaH |

3) AiaTge dfds '@Fdﬂ'[ (Mobile Banking Facilities)

B & AR T 30 I 37Hi3e S AT 86
IR Iahd & fo 7e 3 & SR fvar s Foar &,
R FIHA THEH Ao & J8d @io T @M &
WATIRS P I e A= Aa1ee B § & T8
2 o & RY Y 3 @ B I THBRY 31
AEE6 W I B GobdT &

¥) B PHIS ﬁ%ﬁﬂ (RuPay Card)

T STHEH Aol & dgd @Io T W &
QIATIRS DI BT BIS (RuPay Card) & smm,
59 at v ATM &} &R 0T IR FabelT 2 39
WEWWW%ﬁW(RuPayCard)
P SRIY BTE BT YA BT {579 F TE YoTes o
I I ac% Aifd el A e 9 Bl At |
31 ST BIS B TARY Tb Fa i Jomest §

e
o) 3RY 3w gfaen :-

Tt off @ @1 @Wiew & for 3 <gaam fer s
BT BXH & IR S R R v & o =g iy
T & WR FIFHA SHEF AT & 3iid I TE
3ifard 6 21 g 'R R f ' @6 o7 R 2l
fore SIRY 3% gfaen war ST 1

Qral We- 8 I -

)R-

JETHE S A5 & ded HRA o8 BT ANRS
B sifard 21

R)RIAH 31T -

JEFHAT SHE A5 & ded 90 a9 J 3fes Bl
AT FTOH/FToH F BT W Fad & b

T P 39 B AT GATE B9 3 FHATSG B A
gl
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3) BIeT @ gfaen :-

3R fH AMR® & U YR BT ANRS 89 &
By UG FHIUT G § Al BT IRTBbeT IRb
Low Risk $eTRY & 3iaiid YU=HAT S @Tdr
TS STATTST o6 v 10 acb J foveR @ 579 a
RSB B Pl I et 8 H FTHT HAMT 81T

Q) gafid JHIOIS :-

3R far arRe & U P59 IRTT U7 Toies
3T ¥ Teonfua & af a8 Jer=a S At
P ded Qa1 Qe gl 2l

) ETATRITEROT :-

3R T TR &1 U8e ¥ & @a & a1 98 310
@I B T TA S Ao & ded IR
TRaT T & 3R T gfaent & wawr &1 gerEA
STEF IS & AR, 39 & & TP URAR &I U6
Tl & # @er R ik el & 1 o B
=g et &1 ST fhaT SR peeEAr S
ST ITI0T RIS TRAR o 3RIRIETd IRaR & &=
T IGHR S8 TS N 2, TIEA S A B
39 ORE B SNa Bl IR AT T4 JR&T &b 1T B
S $ for s TS| geEAT S dieeT &
IR TRET & e H YIER AEHRI B HANER!
B9 B 3R TRIT WY dF ¥ FE| 18D B A
1fer <t TRIq 7T 3% 3R T B & 3R AEBRY
» 70 § w9 I BfeT 3/ 3 o T &
T 3R WY §F F S o 2

s -
TIHF SH-09 AT B dfpn Jarsnt sk

AIBIG- JfaeT & Jael & for th Aeamien
UEG 8| HTeT & TNIS 3R BUSIR avif & ot & fou
Y WAl SMEE A5 98 U6 984 981 el &l
oo 51 e faer & ffga nieds o s & @
e g8 ol w0 & 7= fosar 3 e g

RIS TTHI0T B & T2 511 &4 AT gRT 981
arer arvT fovar w21 59 it 9 aifts orv

TRI IO S A6 UgaT 8| facia aneRdr &
gffeaa o= 3R, 396 BRI & IR & o @
¥1féra &= & v yo=HaT s diseT 98 Uh
eyl 1o gl

TEMEAT S-8OS & KT TRIg Jror o
THRIHD 3T, qIT faiig Jamsn & Fu= b I
I 21 31 FUHEE S99 AT IS TTHI0T
B &1 w9y o 3tk e e & fov ve
BT 3R & I &l

Hias 3 T -

Universal Banking IRa&T 9Rd # 9gd R & W
TTAIOT T BIE TERT BN & 3ad wwef= e &
HRUT TG Tl AT TAT| S BROT ST AT
ﬁRupayCardHﬁﬁBTW,%lﬂ@ﬁﬂﬁWéi
O A 39 Jfaem & I IR fawia Jonel &
IS T H AT 3EH AN < T | A &
R FFT BRATGE! BT AIoHT & dad fosaT 1T el
2| TRl SN AIST gaAH TRBR R fosar
e 31w ot & {59 & dga e &t anfie wu &
MET I ST Y BITSTST I TS &, T & dfcbr
fvew @1 Q21 & &R TN ddB TETH DY DI DY
T ¢ {59 & dga 3= Sfad am (Insurance) T
T e B gfaen & 37 @ &1 yeEA e
ST FEEA R Wa gR fosar o o @
o & SIRA 3 T B e Rercht F gorR F=A
TR & 3R I7 qeg! Ta & Fe RIS & &b
3MATS AR &I Rerat #a1gd &l

g :-

9) TETTHIT ST TiFTAT dEwIse
http\ \pmjdy.gov.in

R) YIRe ¥XpIR I[F HIATET
censusinduia.gov.in/

httpl/

3) uRa dawize Rame da -
www.rbi.org.inscripts/ ATMView.aspx

http%l/
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Knowledge Resonance - A half yearly national research jounal of humanities, commerece and
management is published by Reserch Publication Commitee, Dr. M.K. Umathe Arts, Science and R.
Mokhare Commerce College, Nagpur. The Research Journal has been registered and assigned
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The Goal of this journal is to build reseach based qualitative skills among faculty members and make
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o > w0 D
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